October 1960 


pot) ff AAA SD 


: 


Tr 
(Hn a ae 


Eat al 
is available... 


How to start © 
your business... 


cal Sel 
future hold... © 















HT] \ \ 
iy ~ 












tT 


ail 
} 
im 


















Wf 
ty 
He 

fi 


ly U 















FILA AS 





a 
TY 
i 















eat 











my 












Ve 


0. 


and International dries best 
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BEST BECAUSE International is the dryer 
with built-in bonus features. Gentle tumbling 
action, regardless of load size, pampers cus- 
tomers’ clothes into fluffy, wrinkle-free soft- 








ness. Uniform heating provides even, efficient 
drying and International’s unique ULTRA- 
VIOLET RAY induction system sterilizes and 
purifies clothes through the entire drying cycle. 












INTERNATIONAL DRYER CORP. 
360 Ashburton Avenue, Yonkers, New York 
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OUR ONLY BUSINESS IS DRYERS--BETTER DRYERS 
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COIN-OP LAUNDRIES ARE REALLY MODERN 
AND TRULY AUTOMATIC .. WITH 


eadccag 


Plan right, today. 

the Temco-matic way. The most 
progressive coin-op laundries, and the 
most profitable ones, will be the 

ones using electric controls. With modern, 
progressive planning now, you will stay 
modern as tomorrow with your 
Temco-matic installation. 


FOR THE OWNER. .TEMCO-MATIC 


¢ Operates every washer and dryer from 
one central station 

¢ Eliminates coin chutes, coin meters 

and coin changers—the biggest source 

of mechanical failures and costly 
downtime — replaces these troublesome 
mechanical devices with a reliable 
electrical system 

¢ Collects all money in one insurable 
safe — giving you maximum security — 
makes collection a matter of 60 seconds 
instead of hours 

e Minimizes theft and vandalism 

¢ Allows price changes by flip of a switch — 
no costly modification of equipment 

¢ Gives flexible operation, allowing 
profitable expansion without investment 

in additional controls. 

¢ Insures a more profitable operation, 
increased business and customer satisfaction 


FOR THE USER. .TEMCO-MATIC 


¢ Gives modern push-button operation — 
simple, reliable and desirable 

¢ Gives easy automatic machine start 

¢ Simplifies operation — assures a service 
with each deposit of coins 

¢ Does not require exact “correct” change— 
uses nickles, dimes or quarters, gives 
change as required 

e Creates a more inviting atmosphere — 
the assurance of a progressive place to do 
business — the satisfaction of having the 
most modern and convenient operation 
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For more information on TEMCO-MATIC, 
see your local Coin-Op Laundry Dealer 
or write Dept. T-104 


eS 


LING-TEMCO 
ELECTRONICS, INC. 


TEMCO INDUSTRIAL DIVISION « P. O. BOX 6191, DALLAS 22, TEXAS 
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STARTING NOW, \ronrij 
FRANCHISED MONEE 
MAKE YOUR COIN-QAL 
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Each Ironrite commercial coin-operated Ironer able timing is initially set for 30 minutes? h franch; 
Model 202, complete with bolt-down chair, re- operation. Ironers operate on standard 110-1) ss echo 
quires only 12 square feet of floor space. volt, 60-cycle alternating current. Simple, ea ‘el . 
Heavy-duty coin box accepts quarters. Adjust- customers’ instructions on each Ironrite. a full me 
h franch 


If you have only washers and dryers, you have only 2/3 of a laundry servic 


lroners are the other 1/3 you need! Ironrites are so easy to use, your custome and th 

will iron shirts in 3 minutes—iron dozens of hankies, pillow slips, i‘ 

children's clothes—everything—three times faster than by hand-ironing at he . * 
9 fas 
, bette 


| ron rl le Mount Clemens, Michigan . 
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riFFERS YOU A NEW 
(MAKING WAY TO 
‘AUNDRY COMPLETE! 


Mginning immediately, lronrite is offering a new—and pretested— 
coin-operated ironer franchise program to the leading, 
sdern coin-operated laundries in the nation. In recent tests, this 
brand-new program has proved that it can attract business, 
boost grosses and increase profits 















lronrite, the only exclusive manufacturer of automatic ironers, now offers the owners 
df leading coin-operated laundries a new kind of protected franchise for the installation 
gd automatic ironers—to provide laundries with a complete (instead of only 24) auto- 
matic laundry service. This program is the first of its kind in the history of self-serve 
lundries. The new Ironrite franchise plan has already proved eminently successful 
and profitable. 


: ERY FRANCHISED IRONRITE OPERATOR WILL BENEFIT FULLY FROM 
NRITE’S NEW, EXCLUSIVE PROGRAM OF MASSIVE MERCHANDISING AND 


ADVERTISING ... BOTH LOCALLY AND NATIONALLY! FOR EXAMPLE: 


mite will supply —at no charge, for each fran- 
ed Operator—a trained demonstrator during 
programmed four-week “‘introduction’”’ period 










minutes 
ard 110-11 
imple, eas 
nrite. 


h franchised Ironrite operator will receive a 
vy schedule of local newspaper advertising 
afull month, paid for by Ironrite 

h franchised Ironrite operator will receive, 


service. o . 
-ustomert there’s much, much more! 


ite’s new franchising program is 

ing fast. To get in on the ground floor 
ik, better write now for full details! 
‘you'll be pleased to know that 

tal financing is available. 
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free of charge, a substantial supply of window- 
wall banners, placards, and seasonal merchandis- 
ing materials on a continuing basis 


@ Each franchised Ironrite operator will receive a 


complete merchandising kit with every promo- 
tional aid required to make the operator’s laundry 
the best-known, best-attended one in his trad- 
ing area 


lronrite, Dept. A, Mount Clemens, Michigan 
Please send me complete details on your new franchise. 
NAME. 


STREET 
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EVERY FOOT OF FLOOR SPACE IS 
WORTH MORE TO YOU WHEN 
YOU INSTALL DUPLEX DOUBLE 


LOAD WASHER EXTRACTORS. S&S 
Each — 


Duplex loads 20 pounds of 





COIN-OP 





laundry . . . even shag rugs and bed- BUILDING GREATER PROFITS FOR THE COIN OPERATED LAUNDRY 
spreads. In 30 minutes, that 20 
pounds is thoroughly washed, ex- 
tracted, and ready for the dryer. With rare FOR OCTOBER _ 


double load Duplex, your coin-op is 
14 SPECIAL REPORT: COIN-OP DRYCLEANING is COIN-OP's 


able to serve twice as many custom- What aiadilad 4s Wid: adit bles to thn cclcnn vicenl 
ers at one time. You can expect twice comprehensive analysis of the equipment, latest developments 


and a look at the future 
as many customers, too, once word pai Nia tl ee 











ets around how convenient Duplex 
E Brae : P 20 COIN-OP’'S PLAYGROUND SWINGS 20 PER CENT 
is and what a clean wasn it delivers. VOLUME BOOST for owner Paul Sattler’s Quick Way 
Laundromat, St. Petersburg, Florida. ‘Just five new loads a 
: day defrays the entire cost,"’ claims the builder of ‘Candy 
Cane City." 
# 
22 BOTH SIDES OF THE COIN seems to have touched on a h 
raw nerve this month by asking: Should COIN-OPerators | 
accept paid advertising? Response came in hot and heavy 1 
and, surprisingly enough, almost all the reasons pro and con 0) 
were similar. al 
24 COIN-OPS AID APPLIANCE DEALERS SURGE TOWARD 
GREATER PROFITS. Dallas washer salesman John Jordan's tr 
shrinking sales convinced him that people wanted coin-ops in 
more than they wanted machines in their own homes. 
di 
28 SHOPPING CENTER IS VALUABLE SITE according to Dan 
bury, Connecticut COIN-OPerator Jack Green. And he ought ti 
to know, he built one in which to install his 'Wifesaver’’ 
coin-op. ye 
of 
30 COIN-OP FEEDS RESTAURANT in Centralia, Washington. 
Jim Romig hops back and forth between his coin-op and his 
adjoining hamburger stand. "Success for me,’ says Romig or 
has come with combininc k time wit aunary time.” 
Duplex Double Load Commercial oe COE SRE ES Wee HNnery ™ 
Washer-Extractors are designed 
ST ieteeatiad Ban: haan het 37 PROGRESS REPORT: NEW YORK CITY'S DICARLO BILL. 

. 7 Of utmost importance to every owner and user of coin-ops to 
use with minimum maintenance. a ak i eae ta 
Assembly-line produced for low re 
a oe See 42 CONVERSION SAVES STORE'S LIFE for Stanley Mitchel 
today. owner of what used to be a dying attended store, and r 

the owner of a thriving self-service coin-op cated in the 
INTERNATIONAL DUPLEX aan thine 
CORPORATION 
1355 Market St. 
San Francisco 3, Calif. 
DEPARTMENTS 
in the East: LAUNDRIMATION INC. 6 EDITORIALLY SPEAKING 
Morris Piains, N. J. 9 DEAR EDITOR 
Please send full information about 1960 DUPLEX 10 WHAT'S NEW 


Double Load Commercial Washer-Extractor. 
44 MAINTENANCE MANUAL 


ee pSruealeeeawer ieee ya wee ssa kbee 46 THE LINT TRAP 
50 ALLIED ACTIVITIES 
62 NEW OPENINGS 
63 ON THE ASSOCIATION FRONT 
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have plenty of 


CLEAN 
> |HOT WATER 


with 











GAS-FIRED 


COMMERCIAL 
WATER HEATERS 


@ The tougher the water heating job, the more likely it’s being 
handled with a Burkay gas-fired hot water system. That’s why 


more and more self-service laundry operators choose . . . insist 
on... Burkay for the clean hot water so vital to their business 
and yours. 


Dependable? Every Burkay unit is backed by more than 
twenty years of leadership in commercial water heating... an 
important consideration which becomes all the more important 
during those hours when your store is left unattended. 


Thrifty? Burkay’s efficient low-bulk copper-coil construc- 
tion delivers extra gallons of clean hot water for every fuel dollar 
you spend .. . actually pays for itself, considering the thousands 
of gallons involved. 


And ...since all waterways are of rust-proof copper, brass 
or bronze . . . your hot water will be as sparkling-clean years from 
now as the day your Burkay system was installed. 


Learn all about these and other important Burkay benefits . . . 
to make your self-service operation a more profitable one. Con- 


tact your nearest A. O. Smith-Burkay Distributor, or simply 
return the attached coupon without delay. = the tree ite te a4 is > 
Sig 


“HOT WATER FOR 


LAUNDRY STORES” ete 
= 
 caostieeeetiendiaenetioonslionetnetietiaadietieestinnsttonstiaeiomntamntantiemteenttentensineiatetans ~~ 
A. O. SMITH CORPORATION 


Permaglas Division, Dept. CO- 1060 _—_— 


Kankakee, Illinois 


| 
| 
e . Gentlemen: Please send me, without obligation, a copy of your booklet for laundry stores. 
A 0 smith WON 5. caccs scccanntoesnetalccie amidase WI iran ecmennacee 
od | 
l 
! 
| 
! 
! 
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PERMAGLAS DIVISION 
KANKAKEE, ILLINOIS © NEWARK, CALIFORNIA 
A. 0. Smith International S.A., Milwaukee 1, Wis. 





CIRCLE NO. 136 ON POST CARD 
IN-OP OCTOBER, 1960 s 





OCTOBER, 1960 


VOLUME 1 


Publisher 
Assistant Publisher 


NUMBER 5 


Simon T. Krivit 
Hy Schwartz 


EDITORIAL DEPARTMENT 


Editor 

Associate Editor 
Associate Editor 
Drvcleaning Editor 
Assistant Editor 
Editorial Assistant 


Richard Ziff 
Duffy Marks 

Ned Viseltear 

Ray Lotaro 
Dominick J. Gatto 
Maralin Dorfman 


EDITORIAL ASSOCIATES 


Technical Editor 


Technical Editor Harry Cohen : 
laundry as an adult and the parent of self-service, 
BUSINESS DEPARTMENT coin-operated, automatic drycleaning. i 


Advertising Mer. 
Midwest Advt. Mer. 
Western Advt. Mer. 
Merchandising Mer. 

Promotion Mer. 
Circulation Mer. 


Rubin Braun 


Albert G. Earle 

Roy C. Anderson 
Noel Grady 

Ella May Darrin 
Theodore I. Scarr 
Robert Orben 


PRODUCTION DEPARTMENT 


Production Manager 
Production 
Production 

Art Director 


Charles Feldman 
James Commodore 
Edward Portalatin 
Arnold Schaffer 





EDITSBAR Kc 


Coin-Op Drycleaning 


In less than 10 years, we have witnessed and part- 
cipated in the birth of an industry, its first toddling 
Steps and exciting adolescence. Now, we see coin-op 


This is a logical extension of the coin-op concept 
which has captured the imagination of investors, the 
interest of manufacturers and dis- 
tributors and the complete confidence 
and enthusiasm of the public using 
coin-op units. 

Coin-Op Drycleaning is also a logi- 
cal answer to the operator who wants 





IL5 2|\VUBP| FL “ to invest in other money-making 
oer ventures that take little time and 
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100 East Ohio St., Chicago 





capital to develop. For, the COIN-OPerator already 
knows what he can expect from self-service, automatic 
equipment. He knows the blessings this type of busi- 
ness has to offer. He knows, too, the pitfalls he must 
avoid. 


COIN-OP Magazine welcomes this new member of 
the coin-op textile maintenance team. We will, as we 
do in this issue’s Special Report of Coin-Op Dryclean- 
ing, continue to present you with the latest develop- 
ments in coin-operated, automatic, self-service dry- 
cleaning. 


Further, it is our aim to arm all of you who have 











} : DElaw 7-6874 : : : : - 6 : 
ee invested in coin-ops with all the necessary information The 
to insure your success in business. For this reason, our on 
: ; ; ; nov 

Western Office pages will also continue to reflect the newest ideas in 

4020 West Third St., Los Angel = . . : autor 

Sf. geles ‘ . . 
phone: DUnkirk 3-7336 automatic merchandising, coin-operated amusement comn 
machines and other “investor” items. Wash 
powe 
push] 
= prove 
leadin 
infor 
Com: 
Published bi-monthly by United Business Publica- Note: 
tions, Inc. Editorial, executive and advertising c a" 
offices, 10 East 40th Street, New York, phone Editor avail 







MUrray Hill 6-3100. Printed in U.S.A. 


COPYRIGHT 1/960 by United Business Publications 
Inc. All rights reserved. No material in COIN-OP 
may be reprinted without written permission from 
the publishers. 
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KN ee 
QUALITY-PROVED 


in thousands of apartment house installations 


EASY 


VELVAPOWER 
HEAVY DUTY AUTOMATIC 
WASHER 


For Coin Operated 
Laundries 






















Famous EASY 
Spiralator takes 
the rub out of agi- 
tator washing— 
keeps customers 
coming backagain 
and again. 













a 


Exclusive Velva- 
power Trans- 
mission elimi- 
nates belts, pul- 
leys, noisy sole- 
noids—assures 
uninterrupted 
service. 


















The washability and dependability that has 


n 
. pose EASY a buy-word for millionsof women, OS ee 
x snow available in a heavy duty coin operated 


automatic washer designed and engineered for 
commercial installations. This new EASY 
Washer, Model AMW, provides the Velva- 
power Transmission, Spiralator Wash and 
pushbutton selection of 5-water temperatures 
proved in thousands of apartment buildings by 
leading operators in this field. For further 
information on EASY’s new Coin Operated 
Commercial Service, mail coupon below. 


Note: A few distributor territories are still 


EASY LAUNDRY APPLIANCES 
Commercial Dept. 

919 North Michigan Avenue 

Chicago 11, Illinois. 


Please send me, by return mail, full information on your 
new Coin Operated Washer, Model AMW. 


(_] |am opening anew store (] Replacing old equipment 
[_] Adding additional equipment 


. . . N 
or available. Write for full details. — 
i Address 
asy City Zone State 


ee eT 


Easy Laundry Appliances Division 
The Murray Corporation of America 


Porn 
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NOW...VEND A 
COMPLETE LINE 

OF NATIONAL 
BRANDS! = 


Your Customers Buy These Brands in Stores—Vend Them 
In Your Coin-Op for Greater Repeat Business. all Detergent - 
Beads’o Bleach for Whiter Washes and Sta-Flo Starch 

Will Lead Your Customers Back Again and Again. 


C & C Vendors Are Wall Mounted—Easy to 
Install—Fool-Proof Operation. 








Vendor M-36-10c Offers any Combination of Products 
From Two Compartments—Vendor B-35-10c Offers “a 
Any of These from a Single Compartment. B-35-10¢ 















Kel 0)= = 
CUSTOMERS 
KNOW THESE 

PRODUCTS...MAKE : 
THEM AVAILABLE 7 
TODAY! s 

% 

in 





NO ONE ELSE OFFERS SUCH A COMPLETE LINE OF NATIONALLY KNOWN PRODUCTS! 


Coxe MANUFACTURERS ano 


DISTRIBUTORS, inc. 
1201 HORD STREET © DALLAS 2, TEXAS 


R 





weeee*ee*srs Fe =z 


Paar and Distributed by C. & C. *Sta-Flo is a Reg. T.M. of A. E. Staley al/ :. a Reg. T.M. of Lever Bros. Co., *Beads o'Bleach is a = stered Trode 
. & Dist., Inc., Dallas, Texas. Mfg. Co. New York. Mark of Purex Corporatio J 
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Reprints and subscription 

Would it be possible to send 
me several reprints of the article 
entitled: “Consumers Love the 
Coin-op”? I believe it appeared 
in the June issue of CLEANING 
LAUNDRY WORLD. 

I would also like to purchase 
your publication from now on. | 
would like, too, to receive any 
past articles you have published 
regarding the coin-op industry. 
Please bill me. 

Raymond A. Tanguay 
Quebec, Canada 


The information you re- 
quested is on its way. Your de- 
sire for a subscription to CLEAN- 
ING LAUNDRY WORLD is under- 
standable, inasmuch as __ the 
“Consumers Love The _ Coin- 
op’s” story did appear in that 





EDITOR: 


magazine. Both COIN-OP and 
CLEANING LAUNDRY WORLD are 
published by the Drycleaning 
and Laundry Division of UNITED 
BUSINESS PUBLICATIONS. UBP’S 
publishing philosophy is “Ver- 
tical Coverage,” that is, the spe- 
cific magazine for the specific 
market. 

You indicate a specific interest 
in the coin-op industry. We are 
therefore taking the liberty of 
adding COIN-OP Magazine to your 
subscription request.—Ed. 


Association Wanted 


I would like to start a coin-op 
association in the Los Angeles 
County area. Please send me in- 
formation on how to go about 
this. 

Sar H. Garber 


The information you want ts 
on the way. 

Anyone interested in joining a 
coin-op association in the South- 
ern California area should get in 
touch with Mr. Garber at: 13020 
Moorpark St., Studio City, Calif. 
—Ed. 


Needs Coin-op Info 


Recently I received informa- 
tion from the National Better 
Business Bureau to the effect 
that you might be able to supply 
me with information concerning 
the coin operated laundry busi- 
ness. I would appreciate any 
and all information you could 
supply. 

Bruce Pelton 
Barnstead, N. H. 


A personal letter from COIN- 
OP is on its way to you. It in- 
cludes a comprehensive analysis 
of the “typical” coin-op. Let us 
add, we are quite proud of the 

continued on page 65 













LOW COST MUSIC FOR YOUR COIN-OP 


NOW AVAILABLE! COMPLETE AM /FM SOUND SYSTEM 
FOR AS LITTLE AS $189.50 ros Meirose Pk., itl.) 











-~@- COMPLETELY ASSEMBLED—READY TO BE INSTALLED—JUST HANG UP 
SPEAKERS, PLUG IN 
—~® TAPE HEAD OPTIONAL—TO BROADCAST YOUR ADVERTISING MESSAGE 


Here's your chance to provide store music at amazing low cost. No monthly "'line charges." No 
monthly service charges! Your first cost is your only cost. You get a complete FM music system 
specially designed for coin-ops. Tape head or turntable available to broadcast your advertising 
message to customers. Build customer goodwill! Boost sales! Mail coupon TODAY for complete 
information! 










INSTALLED IN ONE HOUR ! pynjamic 
KIT INC 
NCLUDES ENTERPRISES 


® Beautifully styled 30 watt AM/FM Bell tuner-amplifier 

® 2 8-inch Utah speakers already installed 

® 2 Utah enclosures of modern design 2320 N. 25th Ave., Melrose Park, Ill. 
® 100 feet of speaker wire 

« 

° 


Precut component shelves with hardware — 

Intermatic time clock ADDRESS PHONE 
Pri . . . ’ 

ice subject to be changed without notice an. tate 


JOBBER INQUIRIES INVITED 
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WHAT'S NEW 


O PR®DUCTS BLITERATURE CO 


MULTIPLE COIN CHANGER 


Avenco claims the only combina- 
tion wall or floor mounted coin 
changer on the market, with pilfer- 
proof construction, including a full- 
length safety loc’. It has a capacity 





of more than $200 in change and 
has a separate removable plug-in 
mechanism for stacking nickels, 
dimes and quarters. It is 14 inches 
wide and will make change even if 
one of the units is removed. 

CIRCLE READERS SERVICE CARD No. | 


CHANGE-MAKER 
A maximum security change 
maker with a _ sealed cartridge 
change unit that enables the owner 
to load and service the units in his 
ppenaatane coe ae 









office and have a route man re- 
place it in the machine without 
touching loose change has been de- 
veloped by Standard Change- 
Makers, Inc. The unit is con- 
structed of heavy 3/16-inch steel 
with quadruple locking mechanism. 
Cabinet design makes built-in wall 
or common front installation just 
as practical as installation on wall, 
post or stand, the company says. 

CIRCLE READERS SERVICE CARD No. 2 


PROMOTIONAL BOOKLET 


A four color folder, adaptable 
for either mailing or hand distribu- 
tion, is offered by Nite ’N Day 
Coin-Op Launder Centers, for the 


10 





promotion of coin laundries. It is 
unique in that it is designed for a 
personalized campaign. Blank areas 
and illustrations within the pam- 
phlet have been planned for the 
imprinting of information and fea- 
tures peculiar to any individual 
operation. Information is also avail- 
able on other methods of advertis- 
ing, such as on laundry baskets, 
tokens and shopping bags. 

CIRCLE READERS SERVICE CARD No. 3 


FIBERGLASS WATER SOFTENER 


Troublesome service calls are 
eliminated with the automatic fiber- 
glass water softener, claims the 
manufacturer, Bomarc Industries. 
Installation time is cut in half since 
the unit is delivered with resin 





already in the mineral tank, the 
company says. Other features in- 
clude all-brass fittings; few moving 
parts, automatic by-pass, and a 
continuous flow of water during 
regeneration. The polyethylene 
brine tank holds up to six months 
supply without refilling. 

CIRCLE READERS SERVICE CARD No. 4 


REPLACEMENT CENTER PLATE 

A newly designed center plate 
assembly for the agitator trans- 
mission of all Unimac Co. washer- 
rince-extractor models manufac- 





tured to date is available. The as- 
sembly is available both as replace- 
ment for the aluminum plate for- 


The products, developments 
and literature announcements 
appearing in this section repre- 
sent the most up-to-date think- 
ing in the industry. Each item 
bears a key number. To learn 


more about items which you 
feel will help you make your 
operation more profitable, just 
circle the appropriate numbers 
on the Reader's Service Card. 
Information will be sent at no 
cost or obligation to you. 





merly used, and as standard equip- 
ment on new models. The center 
plate is made of cast iron and 
copper-nickel finish. All exposed 
areas are heat treated with a clear 
synthetic resin coating to resist rust 
and corrosion. An additional fea- 
ture is a conveniently placed plug 
for checking the oil level in the 
transmission and for replenishing 
supply when necessary. 

CIRCLE READERS SERVICE CARD No. § 


KEY WRENCH 


A “slide old key out, slide new 
key in” key wrench, made of elec- 
trical insulating tenite, is available 
from the Robco Corp. A wrench 
and screw set, designed to foil 
attempts at unscrewing exposed 


,. Se eee 4 


lock panels, has also been intro- 
duced by the company. Screws are 
available in % and 11/16-inch 
sizes. They are self tapping and 
cannot be loosened or removed by 
anything other than the key 
wrench, the company claims. 

CIRCLE READERS SERVICE CARD No. 6 


PLUMBING SET-UP 

Something new in utilities is the 
Quick-Way plumbing and electrical 
setup for coin-ops by Multa Prod- 
ucts, Inc. The utilities setup is 
said to be ideal for back to back 
machines, but setups are also avail- 
able to owners’ specifications. Utili- 
ties have hot and cold water inlets 
spaced to meet machine require- 
ments. The drain is 4” cast iron 


continued on page 52 
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NEW! The DUO-DUPLEX 
a Gives You .. 


rust hor i 
fea- = te 4 
lug : * 


the 
Savings 


ling 


mee NEW 
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nch Installation 
sed 





The DUO-DUPLEX is a new idea in coin 
laundry washer-extractors— multiples of two 

4 famous 20-lb, DUPLEX’s with a common base, 
wiring and plumbing. You can use 2, 4, 6, 8, 
etc. mounted together. 


— e Saves time, money, work in installation 
are e Saves on maintenance 

inch e No concrete block required 

and e Improves store appearance 

i by ¢ Profitable repl t of small machi 
nei rofitable replacement of small machines 


DUPLEX 20-lb. washer-extractors have proved 
No. 6 themselves to be the best performing machines 
on the market. More than 20,000 are in daily 
use, making extra profits for their owners. Send 





. the the coupon TODAY for full information. ee, Sl) Se re eer ae 7 
rical Gentlemen: 
'rod- | Please send me full information and prices | 
> is INTERNATIONAL | of the DUO-DUPLEX. 
back } | | 
“ DUPLEX [a 2 
ec COMPANY 
nlet CORPORATION , : 
uire- | ADDRESS | 
iron 1355 Market Street * San Francisco 3, California 
re 52 In the East, contact | | 

LAUNDRIMATION, INC., Morris Plains, N. J. Wns i ci ics cigar eu a iol 
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oounig deNEW MAXIMURE 


1, 2 OR 3 DEPENDABLE, MANUALLY 
OPERATED STANDARD CHANGE-MAKERS 
IN ONE HEAVY DUTY STEEL CAB 
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secure 
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e Heavy 3/16 inch steel cabinet 


requiring no vault or Interchangeable units fi uwr s 
padlocks box, 2 


New double models unit, 


© Underwriters’ Laboratory 


approved locks, and optional © Simple, dependable man fee 
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Any Model Maximum Security Change-Maker can Be Insured at Minimum Premiu’ re: 
nd € 

The fabulous new Maximum Security Change- You can insure yourself against loss by the availa 
Makers have not only been designed to give you attempted theft on any model Maximum Seeuti extra 
more protection for your dollar than any other Change-Maker for as little as $20 a year. Ts ° 
coin changer, but their built-in security makes insurance is made available under a special pall at slig 


them insurable at minimum insurance premiums. with one of America’s largest companies. 
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m Security Change-Makers combine new security, convenience 
flexibility with the proven dependability of Standard’s manually 
ed change unit . . . the same unit employed in over 100,000 Standard 
e-Makers used in over 20,000 automatic laundries and thousands of 
Jocations throughout the United States and many foreign countries. 


RE VAULTS. Change units and vault-type protection complete in one 


F Boss Se 1 Maximum Security 1 
"yugged 3/16 inch steel cabinet. Change-Maker I 





























iypiTERS’ LABORATORY APPROVED LOCKS. Front loading changer door 
‘securely locked with two internal screw-type locks, and two case- 
"hardened external locks with double tumbler systems that are 
‘UL approved. Restricted key combinations. 
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BURGLAR ALARM. Battery operated burglar alarm available as 
optional accessory equipment on any single, double or triple Maxi- 
/mum Security Change-Maker. 


[LOADING AND SERVICING. Each change unit independently mounted 
‘in cabinet. Tilts forward for easy loading or may be completely 
‘removed for pre-loading or service. 


E MANUAL OPERATION. Simple mechanical mechanism . . . easy 
to maintain and service, even for the average “do-it-yourself” 
mdy man. No motors, solenoids, complicated wiring systems, 
elays, switches or electrical installation expense. 


TO CHANGE J, 2 or 3 COINS. Built to order at the factory to change 
any 1, 2 or 3 coins (identical or all different) into any possible com- Double 


ination of change. Maximum Security 
F r = Change-Maker 


BO $420 CAPACITY. 7 units to change 50c coins. 4 units to 
change 25c coins. 1 each to change 10c, 5c or two 5c coins. 
Units also adaptable to change most foreign coins, dis- 
pense tokens, tokens and change, or for cartridge loading. 


nd servici 


units UNIT SEPARATE. Separate coin slot, large separate cash 
box, and easy-to-reach return coin tray for each change 


dels unit, 


able ma CONTEMPORARY CABINET DESIGN. Not only an attractive 
addition to any store, but equally practical for built-in 
wall, common front, or wall, stand and post installation. 


ORULLY FINISHED, Standard color is durable Hammerloid 
um Premist Grey, with brilliant red and white “CHANGE” decal, 
oy and easily read, easily understood instructions. Also 
sau See available in Standard Beige or Green Hammerloid at no 
0 a year. 1 extra cost. Other colors, even matched colors, available 
a specialpiy} atslight extra cost. 
1panies, 





Triple 
Maximum Security 
Change-Maker 


r, or wikendard Change-Makers, Inc., 422 E. New York St., Indianapolis 2, Indiana 
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by RICHARD ZIFF 


“You will have the opportunity 
to witness the birth of a new in- 
dustry,” began a letter from the 
manufacturer of coin-op dry- 
cleaning equipment who invited 
us to a press preview early this 
month. 

This was a birth we had been 
expecting since August, 1959, 
when Standard, Inc., had its units 
in the field. We had further indi- 
cations that the birthday was not 
too far off when rumors about 
coin-op drycleaning became fact 
at the February convention of the 
American Institute of Launder- 
ing. At this convention, attended 
by several thousand launderers 
and drycleaners, the first units 
were demonstrated to the public. 

More work, refinements to ex- 
isting equipment and more com- 
panies have entered the coin-op 
drycleaning field since the Chi- 
cago A.I.L. convention. At this 
writing, there are four companies 


engaged in the manufacture of 


coin-op drycleaning equipment. 
These companies are Interna- 
tional Coin Drycleaner, Norge, 
Standard and Whirlpool. Two 
companies have announced that 
they have experimental models 
of coin-op cleaners. These firms 
are: General Electric and West- 
inghouse. 


Pressing machine 


One other company, the Forse 
Corporation, of Anderson, Indi- 
ana, has developed a coin-opera- 
ted laundry pressing machine. 
One of the basic differences be- 
tween a laundry press and the 
drycleaning press is the type of 
pressing head used. A laundry 
press has a “hot head” metal 
pressing surface. The drycleaning 
unit has a fabric-covered pressing 
surface. Therefore, it’s not out of 
line to suggest that coin-op dry- 
cleaning presses will soon be 
manufactured. 

Another company that designs 
and manufactures finishing equip- 


Mothers are expected to use the coin-op 
drycleaner to clean the kids' snowsuits. 
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The Whirlpool coin-op drycleaner was demonstrated to members of the New York State 
Launderers & Cleaners by Bob Clinton, Whirlpool laundry & drycleaning sales rep. 


ment for the drycleaning indus- 
try has custom-made a coin- 
operated steam-air finisher for 
one of its customers. 

The first company to come out 
with a production model coin-op 
cleaner, Standard, will have its 
production up to 100 units per 
month by January 1961, T. D. 
Abeles, Jr., secretary of the firm 
reported. Standard manufactures 
a unit capable of handling 10- 
pounds of drycleaning in each 
cylinder. A twin unit (20 pounds) 
is also available. The 20-pounds 
of work is cleaned in 42 minutes. 
Originally, the machine was de- 
signed to do the cleaning in 30 
minutes. However, the additional 
time was allowed in order for the 
unit to reclaim more drycleaning 
solvent. The twin unit, which 
takes $1.50 in coins, is a hot 
type drycleaner with open cylin- 
der and has two open pockets in 
front. (a hot unit is one that does 
not have refrigerating coils to 
condensate solvent vapors into 





the liquid chemical. This conden- 
sation process is done in a sepa- 
rate unit.) 

The machine will run on one 
(75 cents) or both ($1.50) cyl- 
inders. An air operated valve 
seals and locks the loading door 
once 75 cents has been deposited. 

Standard’s unit holds approxi- 
mately 65 gallons of perchlorethy- 
lene and is charged with a one 
per cent detergent solution. Be- 
cause there are no moisture con- 
trols, all garments are cleaned as 
a “dry” load. 

Garments being cleaned rotate 
through the solvent during the 
cycle and both cylinders of 
clothes use the same solvent. 
This solvent is filtered through a 
leaf filter. Diatomaceous earth, 
sweetener and activated carbon 
must be added to the unit every 
day by the store owner. The cus- 
tomer merely adds her coins to 
the machine. No additions of 
drycleaning supplies are made by 
the customer during the opera- 
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COIN-OP DRYCLEANING 
EQUIPMENT 
MANUFACTURERS 


General Electric Company* 
Appliance Park 
Louisville, Kentucky 


& 
International Coin 
Drycleaner, Inc. 
P.O. Box 101 
Toledo, Ohio 


Norge Sales Corporation 


Subsidiary of Borg-Warner Corp. 


Merchandise Mart Plaza 
Chicago, Illinois 


Standard, Inc. 
3541 Colgate St. 
Dallas, Texas 


Westinghouse Electric 
Corporation* 

Coin-Op Drycleaning 

Pittsburgh, Pennsylvania 


Whirlpool Corporation 
Special Products Division 
St. Joseph, Michigan 


*Experimental units only 
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tion. The unit has no still, so the 
purity of the solvent depends on 
filtration and the addition of 
fresh solvent. (a drycleaning still 
transforms solvent vapors and re- 
moves impurities from the liquid 
solvent. ) 

The unit unveiled by the 
Norge people cleans eight 
pounds of clothes in 45 minutes 
for $1.50. Resembling a laundry 
dryer or washer-dryer, the ma- 
chine cleans and dries in the sin- 
gle unit. Individual units are part 
of a bank of eight machines, util- 
izing a _ specially formulated 
cleaning solvent from a single 
central source. The solvent, 
known as Norge-Clor, is re-used 
indefinitely through a process of 
filtration and purification. An 
“outstanding feature of Norge- 
Clor solvent is its unique capacity 
of being literally ‘thirsty’ for 
water-soluble elements,” revealed 
Norge president Robert H. 
Quayle, Jr. 

According to Quayle, the unit 
has been tested extensively. 
More than 54 tons of clothing 
have been cleaned since Novem- 
ber, 1959. 

The unit has built-in wrinkle 
free cleaning, the president said. 
Creases, pleats, ruffles, etc., are 
still sharp after cleaning. 

The base price of $1.50 is also 
charged by Whirlpool. The 
RCA Whirlpool unit is a nine- 






pound front-loading machine, 
Garments are sprayed with sol- 
vent under pressure rather than 
cleaned by the immersion prin- 
ciple. 

A supply tank holds 20 gal- 
lons of solvent and the filter is a 
500 gallon per hour tubular type 
containing 15 tubes. 

The present cycle is set for 50 
minutes. The customer places her 
clothes in the unit, closes the 
door and inserts $1.50 in coins. 
The door is then locked for the 
duration of the cycle. The door 
remains locked—even if the elec- 
tric current fails — so that the 
customer is not exposed to sol- 
vent fumes. 

Solvent, filter powder and ac- 
tivated carbon are kept in hop- 
pers at the rear of the unit. Every 
12 cycles the hoppers should be 
resupplied. This capacity is ade- 
quate for one day’s operation. 

At the end of the cleaning 
cycle the used solvent drains out 
of the filter into another hopper 
with a cloth cover. The solvent 
passes through this cover and re- 
turns to the supply tank. Filter 
aids are strained by the cloth 
cover. 

Swales and streaks are con- 
trolled or minimized by a special 
additive developed by Whirlpool. 
This additive absorbs non-vola- 
tile residues. 

Circulating air over 700 watt 
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Blankets, say the manufacturers, will be among the items cleaned by the new coin-op 


units. One manufacturer said that his test units cleaned dog and cat blankets. 
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TO KEEP POSTED 


on the latest product and systems for COIN- 
OP Laundries is to circle the key number of 
any Advertisement, Products Parade or Free 
Literature item featured in this issue on the 
postage-free Readers Service Card below. In 
no time at all, the information you need will be 
on its way to you. 
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10 East 40 Street 
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Information 


..» YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
product or system featured, simply circle the 
key number on the postage-free Readers 
Service Card below. In no time at all, the in- 
formation you need will be on its way to you. 
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; LESTARE MEANS EASIER, SAFER LESTARE MEANS EXTRA 
BLEACHING FOR YOUR CUSTOMER PROFITS FOR YOU 


4 LESTARE, THE PERFECT ALL-FABRIC BLEACH IN 
~ CONVENIENT, PRE-MEASURED, WATER-SOLUBLE PACKETS 


r 






r 
x} Your customers know about LESTARE... they've LESTARE is ideal for coin- Ops, because it’s a non- 
a seen it advertised on TV. They love LESTARE’S chlorine bleach . . . can’t burn, stain, or over- 
t guaranteed safety for all fabrics .. . even wash bleach... won't damage machines. It’s pre-sold 
fi n’ wear! They love the water-soluble LESTARE by the same dynamic advertising that made 
3} packet, that contains just the right amount of LESTOIL America’s first all-purpose detergent . - 
i bleach for the average washload. And they'll love and every LESTARE sale means extra profits for 
= the store that offers them more...safe, perfect you! 
bleaching with LESTARE! 
: 
{ 


MAIL THIS COUPON TODAY! 


STOCK YOUR 
VENDING 








INDUSTRIAL DIVISION - LESTOIL PRODUCTS, INC. 
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Laundry Products of Lestoil Products, Inc. 


i 
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; 1910 GARFIELD STREET - HOLYOKE, MASS ' 
' . i 

| MACHINES ee | 
lease send me free sample and full information on for Coin-Vending } 

| WITH PROFIT! [fo | 
1 
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electric coils causes the garments 
to be dried. The vaporized sol- 
vent then passes over a refrigera- 
tion unit, which condenses the 
vapor. 

The only information avail- 
able at this time on the Inter- 
national Coin Drycleaner unit is 
that it takes a 12-pound load. 

Both General Electric and 
Westinghouse are reported to be 
ready to field test their dryclean- 
ing units. According to R. M. 
Bates, of ALD, Inc., (they dis- 
tribute the Westinghouse coin-op 
laundry equipment and will dis- 
tribute its drycleaning unit) pro- 
duction models will be available 
by the end of this year. 

Equipment distributors, says 
Abeles of Standard, will sell all 
the company’s units. “We do not 
have distributors all over the 
country at the present time, be- 
cause we have been unable to 
produce enough machines to sup- 
ply them. But we have inquiries 
from all over the United States 
and Canada and are sure that by 
the first of the year—when we do 
have the production — we will 
have a distributor in every area,” 
he said. 

Standard’s Chicago distributor 
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has already sold 25 units to coin- 
ops. In the New York City metro- 
politan area, the Duplex Laundry 
Equipment Company will handle 
the Standard unit. This distribu- 
tor said equipment is enroute 
from Standard and a model coin- 
op drycleaning store will be set 
up in the metropolitan area in a 
“very short time.” 

The investment needed to pur- 
chase the Standard unit varies 
according to each distributor. 
One distributor reported he asks 
for $1,000 down, the rest payable 
in three years. The unit costs 
$6,250. The purchaser must also 
take into account an installation 
charge. This, too, varies with 
each distributor. 

Both Norge and Whirlpoo! will 
concentrate their selling efforts to 
the drycleaning plant owner. 
Norge is presently setting up a 
distributor system. “Though 
Norge sells appliances used in the 
home primarily, this drycleaner 
is such a radically new product 
in a highly specialized field it was 
felt a separate sales unit was 
needed,” company president 
Quayle said. The president said 
he foresees that use of coin- 
operated laundry equipment will 


take on added consumer excite- 
ment because of proximity of 
coin-op drycleaners installed jp 
the same stores. 

Whirlpool in its distribution 
plans has elected to sell directly 
to the buyer. The Michigan based 
firm is asking 10 per cent down 
on a complete laundry and clean- 
ing installation. Estimated cost 
for the package is $75,000. This 
package includes a prefabricated 
building and eight drycleaning 
units. 

The concentration of | sales 
effort to the drycleaner doesn’t 
mean that these companies will 
limit themselves. John Crouse. 
general manager of Whirlpool’s 
commercial laundry and dry- 
cleaning division, foresees units 
in supermarkets, fraternity and 
sorority houses and schools. 

Norge’s chairman of the board, 
Judson S. Sayre, said: “I predict 
that store by store, this cleaner 
will build another ‘use-it-your- 
self’ industry. I see in it a strong 
parallel to the automatic washer, 
which . . . created a new indus- 
try.” 

What’s the future look like? 
From where we sit, this whole 
new industry is here now. O 





Coin-op drycleaning stores, just as their laundry coin-op counterparts, 
are expected to become neighborhood meeting and sewing circle center. 


A custom-made steam-air finisher with a coin-op attachment was made for 
Lee Fink of Fink Launderers and Drycleaners in Kenosha, Wisconsin. 
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LAUNDRITE WX 
"25''Washer-Extractor 
installed in VanThorre's 
King Koin Launderette, 
East Moline, Illinois 


for increased coin-op profits... 
NEW LAUNDRITE*® WX°®* ‘25’ WASHER-EXTRACTOR 


Expand your services and free your smaller 
units during rush hours with the giant capacity 
and speed of the new LAUNDRITE wx “25.” 


In just 30 minutes, customers can do 4 to 7 
domestic machine loads at one time in this 
rugged, fully automatic unit. Completely safe 
and simple to operate, the wx “25” can offer 
single load service on 9’ x 12’ shag rugs, drapes 
and other bulky items. 


Tnow LAUNDRY MACHINERY 


DIVISION OF 
American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


World's oldest manufacturer of power laundry machinery 


Divis.ous of American Machine and Metals, Inc. 
TROY LAUNDRY MACHINERY e RIEHLE TESTING MA. 
CHINES e DE BOTHEZAT FANS « TOLHURST CEN- 
TRIFUGALS e FILTRATION ENGINEERS « FILTRATION 
FABRICS « NIAGARA FILTERS e« UNITED STATES 
GAUGE e« RAHM INSTRUMENTS e LAMB ELECTRIC 
COMPANY e HUNTER SPRING COMPANY e GLASER- 

STEERS CORPORATION 


Constructed of stainless steel with no gears or 
chains, a standard or coin-metered wx “25” 
installs in a 28” x 29” space on concrete floor. 
No specal foundation is required. The wx “25” 
has an economical 34 h.p. load and uses only 


48-52 gallons of water per cycle for minimum 


operating costs. 


WRITE FOR DETAILS NOW! 


mee HE EE 
TROY LAUNDRY MACHINERY, Dept. CO- 1060 


Division of American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated 
LAUNDRITE Wx “25.” 
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ADDRESS 





CITY & ZONE 


ATTENTION MR 
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Coin-op's playground 


swings 20 per cent 


Florida coin-op’s Candy Cane City licks one 







of the industry’s great problems: where do 


the kids play when parents are laundering 


AUL Sattler feels that the $1,400 he invested 

in a children’s playground has been primarily 
responsible for the 20 per cent boost in volume 
he recorded in the years since the playground 
was built. Sattler, the owner of the Quick Way 
Laundromat in St. Petersburg, Fla., said: 

“While it’s impossible to measure exactly the 
increase brought about by the playground, even 
if it accounts for only five new loads a day,” 
Sattler maintains, “it’s worth every nickel it cost.” 

Named Candy Cane City, the playground is 
open and available at all times to neighborhood 
children, whether or not their parents patronize 
Quick Way. On the advice of the city 
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recreation department, Sattler installed heavy-duty, 
commercial equipment, similar to that used in 
city playgrounds. The equipment itself cost 
$1,000, while installation and protective fencing 
ran an additional $400. Clever layout and quality 
of equipment has been responsible for a record 
of no accidents and no maintenance cost. Liability 
insurance for the play area runs only about $1.20 
a week. 

Red and white candy-cane striping brightens 
the metal frames of the swing sets and merry-go- 
round. A picket fence surrounds the play area 
on three sides, with the side of a neighboring 
building enclosing the fourth. An attractive and 
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St. Petersburg's year-round, semi-tropical climate eliminates 
the need for walls. Customers wait in their cars for wash to be 
completed. This results in quicker machine turnover. 


colorful sign and cartoon characters present an 
appealing front to the children. 

Playground equipment consists of two sets of 
swings, a push merry-go-round, an 8x8-foot 
sandbox. One set of swings has seats of the 
“bucket” type, designed for very small children. 
The other set, for somewhat older children, has 
seats of the “glider” type, featuring animal heads 
cut out of wood. 

The laundry itself is housed in an open-air 
building specifically designed for a coin-op. Fifty, 
nine-pound washers, and 10 45-pound dryers line 
the 200-foot length of the building. Although an 
aluminum roof protects customers from sun and 
rain, St. Petersburg’s semi-tropical climate makes 
walls unnecessary. Modern in every way, Quick 
Way features terrazzo flooring, fluorescent light- 
ing, laundry carts, and an automatic built-in music 
system. A huge neon sign out front, and neon 
tubing along the front roof edge attract business 
after dark. The operation goes round-the-clock. 

There is no full-time attendant on the premises 
at Quick Way. A part-time service man handles 
repairs, does preventative maintenance and is 
responsible for keeping the place clean and pre- 
sentable. 

Sattler has provided a vast parking area in front 
of the machines which, due to the absence of 
walls, are plainly visible. Therefore many cus- 
tomers relax in the comfort of their cars and 
watch their laundry complete its cycle. This makes 
for quicker machine turnover. 

In addition to increasing business and good- 
will for Quick Way, the children’s playground 
makes things much easier for customers, most of 
whom have children they cannot leave at home 
when they come to do laundry. And when they 
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The playground eliminates the need for baby-sitters, so Quick 
Way culls business during normally slack periods of the day. 


bring them along, the children are no longer 
underfoot—they are out playing in the sunshine of 
the playground. 

The success of his playground promotion has 
inspired Sattler to plan other public-promotions. 
In the formative stage at present is a coin-op 
whereby charitable institutions will share in the 
profits of the laundry during slack hours of speci- 
fied days each week. Vouchers will be issued to 
participating organizations. Members of these 
groups using the coin-op will pay regular prices. 
But when they present their vouchers, profits from 
their work will go to the charity indicated on the 
voucher. 

Sattler is convinced that public-service promo- 
tions are the best kind. “Even though my play- 
ground is not large, it fills a definite need in a 
section lacking adequate recreational facilities for 
children. In addition to the fact that my play- 
ground will pay for itself many times over, I think 
it’s a good idea for any coin-op owner to make 
contributions to his community. People appre- 
ciate it, and the owner will certainly appreciate 
the additional business it brings.” © 
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The prevalence of paid advertising in coin-ops 
is greatest in those stores located in large shopping 


centers. Shopping center coin-op owners, very much 
aware of the value of their neighboring shop-owner’s 


recommendations, offer free advertising space to the 


other stores in the shopping center. 


Very often, 


“paid” advertising turns out to be a free exchange 
of goodwill between storeowners, although we did 
receive replies from coin-operators who were meas- 
urably supplementing their incomes by renting space. 


7 “yes” votes on this ques- 
tion came, largely, from 
owners of coin-ops who were de- 
pendent on neighboring stores 
for parking facilities, goodwill, 
recommendations, etc. 

Typical of this is the New 
Hampshire cCOIN-OPerator who 
says: “My store is located in a 
premium real estate area, there- 
fore I could not afford extra land 
for parking facilities. My next- 
door neighbor, however, is a 
drive-in ice cream parlor which 
has almost a half-acre of park- 
ing facilities. Since they require 
the total facilities of their park- 
ing area only during evenings, 
they have agreed to let my cus- 
tomers park on their area in re- 
turn for my giving them space in 
my coin-op to advertise their 
specials. Without parking facili- 
ties | would lose much of my 
trade. I'm happy to have this 
arrangement with them.” 

A San Diego, Calif., respond- 
ent says: “My coin-op is located 
in a vast, new shopping center 
in the suburbs. The shopping 
center is so big that the landlord 
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rented space to a competitive at- 
tended store. Since there is only 
one supermarket, however, we 
know that 90 per cent of the 
people who enter the shopping 
center shop in it. We have allot- 
ted space in our coin-op in which 
the supermarket places enlarged 
reprints of the advertisement they 
place in a local newspaper. In 
return for this, they recommend 
my store to anyone who inquires 
of any supermarket employes as 
to the whereabouts of a coin-op.” 


Builds for advertising 


In contrast to the above two 
owners who exchange space, free, 
in return for service or rec- 
ommendation, is the Florida 
COIN-OPerator who, in building 
his store, designed and installed 
various size aluminum frames 
especially for advertising pur- 
poses. Although he would not 
divulge the rates charged, or his 
specific method of soliciting ads, 
he does admit that a “substantial 
portion of my weekly gross can 
be directly attributed to the in- 
come derived from the rental of 


ad space.” He also feels that 
coin-ops are a logical place for 
neighboring businesses to adver- 
tise “inasmuch as the coin-op 
customer, waiting for her laundry 
to be completed, is very receptive 
to advertising. In fact, with noth- 
ing to do, she reads the ads for 
amusement, then finds herself 
frequenting the advertiser’s place 
of business.” 


Ads inside and out 


Although this type of advertis- 
ing operation is relatively rare, 
we have responses from two pros- 
pective coin-operators, both from 
upstate New York, who said they 
intended to make space available 
for advertising both inside and 
outside their contemplated stores. 

Response indicates that those 
who accept advertising, and they 
constitute less than 18 per cent 
of the respondents, do so as an 
accommodation for neighboring 
stores, either in return for park- 
ing space, change service, “keep- 
ing an eye on the place when I’m 
not around,” or some other favor, 
or, in return for recommendations 
in areas where competition is 
heavy. Very few coin-ops actu- 
ally solicit and sell advertising 
space as a source of income. 
Those who do find that it involves 
much extra work. However, those 
who have invested the time and 
trouble have found that it does 
bring in extra income. They feel 
for the most part, that it is worth- 
while. They intend to continue 
accepting advertising as a means 
of increasing their coin-op’s 
income. O 
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c response to this month’s 
question, the negative side is 
very much the heavy side of the 
coin, with over 82 percent of those 
responding being opposed, some 
very emphatically, to the idea of 
coin-ops accepting advertising. 
Almost all “No” answers gave 
identical reasons: Walls and 
windows of coin-ops should be 
utilized exclusively for signs pro- 
moting the coin-op itself, or, 
giving instructions on how to bet- 
ter use the machinery. 


Stock signs needed 


One five-store owner, from 
Albany, N. Y., feels that “coin- 
ops are too cluttered as it is. We 
do need a certain amount of in- 
structional signs, but why add to 
the clutter by advertising some- 
one else’s business,” he asks. “As 
a matter of fact,’ he adds, “what 
we need are stock signs telling 
customers how to best operate 
the equipment. These should be 
put up sparingly and with good 
taste.” 

A two-store owner from Cedar 
Rapids, lowa, says, that although 
some sort of “bulletin board ar- 
rangement is okay, all space 
available for advertising should 
be devoted to promoting our own 
industry.” 

A South Dakota coiN-oPerator 
feels that coin-ops, “as a rule,” 
should not allow advertising. 
However, he lists as a possible 
exception a reciprocal advertis- 
ing agreement with a local dry- 
cleaning plant. “Any other ad- 
vertising,” he feels, “cheapens 
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THOSE WHO DON'T SAY: 3 


The coin landed eight out of ten times on the 
negative side in response to this month’s question. 
Objections to paid advertising were remarkably alike, 
with the main complaint being a belief that signs, 
other than those necessary for instructing customers 
in the proper use of the machinery, are in bad taste 
and disconcerting to customers who “spend upwards 
of a half-hour” in the store. The “no advertising” 
coin-operators constitute over 82% of the respon- 


dents. 


the store.” A nine-store chain 
owner, homebased in Newport, 
R. I., agrees almost exactly with 
the South Dakotan. “Advertis- 
ing,” he claims,” except for what 
is absolutely necessary, “detracts 
from the peaceful, homey atmos- 
phere our better-neighborhood 
coin-ops have established. 
Though it might be a good source 
of additional revenue, any owner 
desirous of catering to a better 
class of people is well advised not 
to do it.” 

A very cryptic note from a 
Massachusetts coin-op owner 
sums up his feelings: “If you’ve 
got room enough to consider put- 
ting in advertising, the only thing 
you should put in are vending 
machines of all kinds. They’re 
your money-makers. If you’re so 
hot on hanging up signs,” he 
wryly concludes, “hang up signs 
advertising your new vending 
machines.” 

And, an Annapolis, Md., two- 
store owner believes that a coin- 
op, “being a place where people 
congregate and spend time,” must 
be as attractive as the owner can 


afford to make it. “Machines 
should be accessible. Customer 
comfort should be emphasized as 
much as possible, and, it is not 
carrying things too far to hang 
attractive pictures or murals in 
the wall space available for ad- 
vertising. The only exception I 
would make to this would be to 
advise coin-op owners to grant, 
where possible, space to local 
civic and religious organizations. 
News of this type is of real 
interest to your customers. Here 
is a case where not granting space 
would result in bad public rela- 
tions, and a possible loss of busi- 
ness. Other than this, any form 
of advertising is out.” 
Although COIN-OP magazine 
has no figures to indicate whether 
the trend is toward, or away from 
accepting outside advertising, re- 
sponse to this question has been 
heavily in favor of not accepting 
advertising. Reasons pro and con 
are amazingly similar in almost 
all cases, indicating that a great 
amount of thought, resulting in 
some realistic and firm opinions, 
has gone into the matter. O 
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Coin-ops aid appliance dealer's 
surge towards greater profits 


A drop in John Jordan’s home washer sales 


convinced him to open two Dallas coin-ops 


A sae Jordan, operator of two coin-op laundries 
in Greater Dallas, Texas, believes in the old 
proverb “If you can’t beat ’em, join ’em!” 

Jordan is a highly successful appliance dealer 
who keeps close tabs on the relative profits 
produced by each department of his big suburban 
Dallas appliance firm. A little more than a year 
ago, he noticed a substantial drop in automatic 
washer sales, particularly in washer-dryer combin- 
ations which had been the “bread and butter” of 
the department. The drop meant a corresponding 
loss in profits, of course, and was magnified by 
an even more noticeable point—which was the 
fact that service calls on automatic washers had 
likewise dropped off sharply. 

Investigating, Jordan confirmed a situation of 
which he was already more or less aware. This 
was the tremendous popularity which coin- 
operated laundries had achieved in the Dallas 
area. People who normally would be buying at 
least an automatic washer, and probably a 
washer-dryer combination, were, instead, making 
a weekly run to the nearest coin-op, and doing 
the whole family wash in one stop. 


High home washer repair costs 


Telephone calls to previous washer owners 
brought out another important point. This was 
the alarming fact that owners of automatic 
washers which had broken down through heavy 
use were appalled at repair costs averaging any- 
where from $50 to $80, and “took the easy way 
out” by patronizing a coin-operated laundry 
instead. Enough of these calls were made to 
establish that this was no isolated instance. There 
are literally hundreds of out-of-service washers 
sitting in the basements or laundry rooms of 
Dallas homes gathering dust while their owners 
substitute the coin-operated laundry for the high 
expense of repairing the units. 

It didn’t take much of this sort of investigation 
to put Jordan into a thoughtful frame of mind. 
Why not, he asked himself, become a coin-op 
owner himself? The more he looked into the 
situation, the more he became convinced that 
coin-operated laundries were definitely taking the 
edge off of his automatic washer repair depart- 
ment, and that in this transfer of homeowner 
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spending, he would be wise to “change with the 
times.” 

The result was the establishment of two self- 
service laundries under the Jordan name, in 
Dallas suburbs, one a 30-unit store, the other a 
20-machine operation. Profiting by long experience 





"My investigations led me to the conclusion that it would 
be wise to change with the times," said owner John Jordan. 


with automatic washers, Jordan chose equipment 
which he knew gave the minimum amount of 
service trouble, and from the outset, has had no 
maintenance or upkeep problem. His mechanics, 
who formerly concentrated on repairing home 
washers, are now dispatched to whichever coin-op 
needs their skill. 

Both of the new plants, located near large 
apartment house districts, are unattended, but, 
unlike those in other sections of the country, do 
not operate on a 24 hour per day basis. Instead, 
Jordan pays a nominal fee for a private neighbor- 
hood surveillance firm to close each plant at 
midnight, re-opening them at 5 a.m. This was 
brought about, according to the Dallas operator, 
when “night owls” with no particular place 
to go, soon found that the all night coin-ops 
provided a warm, comfortable, brightly lighted 
spot for a late-hour get-together. In some 
instances, people were even bringing food in 
bags, and “picnicing” in the coin-ops. 

Each of Jordan’s coin-ops provide the maximum 
in much-appreciated services, including formica- 
topped tables for sorting, starch sinks, comfort- 

continued on page 47 
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' 999,900. CURED OF CANCER 


The 100 people pictured here, plus about 999,900 other Americans, had cancer. 
They have been cured. To a great extent, they owe their lives to the medical dis- 
coveries made during the past decade. Some of them recovered as a result of im- 
proved techniques and new drugs which have made surgery more effective. Others 
owe their lives to new radiation therapy procedures. Withal, they could not have 
been saved if they had not gone to their doctors in time. But it is prevention of cancer 
that is one of man’s most hopeful dreams. Its realization could result from the 
dramatic research being done today in immunology and virology looking toward 
the discovery of a cancer vaccine. Your money is helping to support much of the 
steady and encouraging scientific progress in the control of 
cancer. In the last 14 years, the American Cancer Society has AMERICAN 
allocated about $76,500,000 to cancer research projects. CANCER 
More money is needed this year. Cancer research must not 

end until there is an end to cancer itself. Send a generous See an § 
contribution now to ‘‘Cancer,”’ in care of your local post office. 
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THE 


new SPEED QUEEN A203 


COMMERCIAL AUTOMATIC WASHER 


Despite Speed Queen’s nationally known, enviable reputation for “low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 


Add to those new features, the perfectly balanced, two-an-hour Speed 
Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. Speed Queen washer parts are avail- 


able in over 140 major cities in United 
States and Canada. 





{ 

Commercial Dept. V | 

SPEED QUEEN | 

A Division of McGraw-Edison Company, | 

Ripon, Wisconsin | 

| | 

| | 

For complete details ! NAME 

of the new A203 | 

and other Speed Queen | ADDRESS | 
Commercial Laundry Equipment, | 
fill out and mail CITY 

this coupon. | l 
ZONE___STATE : 

i | 
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A “Serviceman’s Dream’’. Remove two screws from 
the toe plate and the front panel raises for access to 
the entire front of the machine. 









Remove two screws and the entire top opens, Top 
and Front panel uni-hinge provides access to all Parts 
without moving machine from its location. 





| 
A NEW HIGH TORQUE TIMER, accessible through 
the coin box access door, requires a simple push to 
cycle the machine completely. Cannot be blocked on 
the “IN” position. Easily removed for servicing. 





: 
TUB is filled faster, with a new high capacity aerated 
waterfall inlet. Air Gap is above machine top. Specifi- 
cally designed to prevent back-up and splash of water. 





NEW TAMPERPROOF RIGIDITY and Strength. Two 
bolts and bracket tie sump tub, side panel, coin 
all together. Access to bolts is only through coin box 
service door. 
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t may sound queer to remark 
B iat “the vending machine 
era now begins.” After all, we’ve 
had vending machines for years, 
the industry's volume is enor- 
mous, and the variety of mer- 
chandise sold has _ broadened 
considerably. 

However, two great road- 
blocks have narrowed the dis- 
tribution channel represented by 
the vending machine. One has 
been its inability to accept bills 
and make the change required 
by larger denomination bills; the 
second, its inability to vend per- 
ishables outdoors. 


Dollar changer 


I had been informed, well 
over two years ago, that by 1960 
the vending machine would be 
able to accept paper money— 
and make required change. In 
several columns in Advertising 
Age, over that period, and in 
several talks, I passed on this in- 
formation. I had also been in- 
formed that, if anything, more 
progress was being made in tech- 
nical developments with vending 
machines that would lessen the 
problem of perishability from 
outdoor exposure to the elements 
(from indoor exposure, too, for 
that matter). And this, too, I 
reported. 

Now we find that the vending 
machine capable of accepting 
bills and making appropriate 
change is on the market. Indeed, 
one of these electronic merchan- 
dising fixtures is receiving a 
fascinating test in Macy’s, New 
York, on such items as men’s 
T-shirts. The very concept of a 
vending machine for soft goods 
in a department store is startling. 

I believe that our larger retail- 
ers will not be too hasty in con- 
demning the automatic vender if, 
in its initial tests, it does not live 
up to the bright future promised 
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Vending machine era begins 


by E. B. WEISS 


for it. This will be a great bene- 


fit—and for these reasons: 

e First—over the years, some 
large retailers have experimented 
with vending machines (Filene’s, 
for example) and then discarded 
them for good reasons. Unfor- 
tunately, in several instances, 
these retailers soured so com- 
pletely on vending machines that 
they want nothing further to do 
with them. But now, as I men- 
tioned, I think that most mass 
retailers will conclude that tests 
are not to be discontinued simply 
because of a failure, in part or 
in whole. After all, most of our 
great inventions would never 
have been perfected if they had 
been discarded because of fail- 
ures in their early stages. So 
there will be a beneficial willing- 
ness to continue these vending 
machine tests, to learn a bit from 
each failure, to change and to 
modify procedures. This will be 
all to the good. 

© Second—Il am also of the 
opinion that the testing will go 
"way beyond merchandise, pric- 
ing, packaging (all extremely 
important, of course). I think 
the testing now will include loca- 
tions for the automatic venders 
—locations in otherwise wasted 
space in retail stores; locations 
outside of retail stores that will 
be operated day and night, seven 
days a week; locations in types 
of outlets for which the vended 
merchandise would not otherwise 
be suitable (gasoline stations, for 
example); locations not directly 
associated with a store (like the 
new outdoor corner locations for 
pay telephones). These tests will 
also include completely new con- 
cepts of retail stores that will 
consist exclusively of batteries of 
vending machines. Maybe the 
automatic vender will bring back 
the small specialty store and 
bring a halt to the mad dash of 








all retailers toward giant one- 
stop store units. 

In any event, it would surely 
appear that the proper moment 
has arrived for large manufac- 
turers of pre-sold brands to 
establish, as a specific project, 
the development of total market- 
ing plans involving the automatic 
vender. Several manufacturers 
right now are working along this 
line. 


Big business 

The companies that are devel- 
oping the new types of venders 
—the venders that accept paper 
bills and make appropriate 
change; the venders that can dis- 
pense units as large as soft drink 
six-packs; the venders that can 
dispense perishables—are now 
very large companies; they are 
well heeled, able to make sub- 
stantial investments for future 
returns, and with the “right” 
connections (including the right 
investment banking connec- 
tions). It is logical, therefore, 
for large manufacturers of pre- 
sold brands to begin mature 
planning for the coming age of 
automatic vending of a remark- 
able variety of pre-sold brand 
classifications—bearing in mind 
that the pre-sold brand makes 
possible the automatic vender, 
and also bearing in mind that the 
automatic vender will bring 
about changes in distribution as 
violent as those resulting from 
the growth of the food super. © 


The above article is reprinted 
with permission from Advertising 
Age magazine. 

The author, E. B. Weiss, a 
nationally renowned marketing 
expert, is director of merchan- 
dising for the Doyle-Dane-Bern- 
bach advertising agency. He has 
written numerous books on busi- 
ness and merchandising methods. 
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Shopping center is valuable site 


Coin-ops sounded so good to this Danbury, 


Connecticut, engineer that he erected a 


shopping center to house his own laundry 


A: a city grows, so grows the 
coin-op industry. At least 
this seems to be the case in Dan- 
bury, Connecticut, once the hat 
capital of the United States. The 
city has now diversified its indus- 
tries and has opened its doors to 
new investment. 

The Wifesaver, newest of the 
city’s three coin-ops is in a five- 
month old shopping center just 
north of the city’s business dis- 
trict. Its owner, Jack Green, is 
also the builder of the 16 store 
shopping center housing the 
laundry. Green, a civil engineer, 
decided, in building the shopping 
center, that a coin-op would be 
just the thing for the area and 
opened one himself. 


Kept One Store 


“IT saved one of the stores in 
the shopping center for myself 
because I had the coin-op idea 
in back of my mind for some 
time,” said Green. “I know the 
value of a store located in a 
shopping center,” the business- 
man-builder said. One of the 
most important business aids a 
shopping center offers, he said, 
was the high traffic potential. 

“People coming to a shopping 
center intend to spend some time 
in the area. Moreover, they bring 
their cars with them. The smart 
housewife not only drives her 
groceries home from the center; 
she brings items to the service 
stores located there as well. A 
coin-op is a natural service store 
in this location. 

“I bought the equipment, but 
made the installation myself. 
This meant a substantial savings 
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and that any break even point I'd 
have to reach would be lower,” 
he said. 

His store is equipped with four 
single load washers and 16 
double loaders, all serviced from 
a manifold hookup behind the 
wall of the store. “That way,” 
said Green, “I accomplish two 
things. My store stays cleaner 
because less utilities wiring is 
exposed. Second, I can easily get 
to all repairs myself because of 
the manifold connection. I firmly 
believe that a store that’s kept 
clean is the one that pays off.” 

With more than 2,000 square 
feet of space, Green, along with 
his partner, Fred Otto, plans to 
add at least five more dryers to 
the eight he now has. He also 
plans to put in an entire bank of 
washers. “I want to add a stain- 
less steel sink with drain boards 
in an unoccupied corner,” said 
Green. “I think if I had one in 
here, people would help me keep 
the place clean. Suppose some 
woman spills soap suds or bleach 
on the top of one of the ma- 
chines. A housewife’s instinct is 
to wipe it up, but as it stands 
now, there’s nothing to wipe it 
up with. Green also envisions 
other uses for the basin. Sup- 
pose a customer drops a piece of 
laundry while unloading a 
washer? With this tub available, 
she can rinse it out.” 

Green also wants to eventually 
install a radio speaker so he can 
pipe in music. “A big problem 
I’m going to be facing very soon 
is that of ventilation,” he said. 
“As things stand now, I’ve just 
removed my regular glass doors 





High traffic potential is one of the most 
important aids a shopping center offers, 


and replaced them with screens. 
My next. move will be to install 
a large blower in the rear of the 
store.” 

Green envisions great things 
for the summer. “This is a resort 
area,” he said, “and because of 
this, I expect to double or triple 
my volume.” So satisfied with the 
new venture is Green, that he 
wants to open three more coin- 
ops. His present round the clock 
operation, along any new ones he 
opens, prove beneficial to in- 
dustrial workers in this growing 
city. “There’s more and more 
new business coming in every 
day,” he said. “I predict that 
within 10 years Danbury’s pres- 
ent population of 45,000 will in- 
crease to more than 70,000.” 

When he first opened Wife- 
saver, Green gave free washes 
for three days. “But I didn’t stop 
giving free washes and that’s one 
of the things that gives me my 
edge. I give free washes every 
once in a while, unannounced. 
Not for any particular reason, 
just for kicks. The customers 
sure enjoy it, and they come 
back here when it’s time to spend 
their money.” © 
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“FANTABULOUS!” 





DISTRIBUTOR 
INQUIRIES 
INVITED 


FANTABULOUS DESIGN 


Four 20-lb. washers constructed on a single frame of 
welded steel girder. Stainless steel wash cylinder. 
Extraction speed 555 rpm. Preferred tumble action 
wash with simplified controls. Safety door cannot be 
opened during operation. 


FANTABULOUS SERVICING 


ONE YEAR WARRANTY — Complete access from the 
front. Separate heavy duty extractor and wash mo- 
tors. No transmission. No gear drive. No jack shaft. 
No solenoid-operated clutches. No lint traps. Timers 
are specially designed, micro-switch-operated and 
foolproof. Bearings mounted outboard, untouched by 
water. NO SEALS. 





FANTABULOUS INSTALLATION 


Built-in common drain. Completely piped and wired. 
No concrete slab needed. Flush mounting saves space 
and bulkhead construction. Less than 16 galion water 
consumption! 


FANTABULOUS SAVINGS 


Imagine the manufacturing savings passed on to you 
in the shipping, overall simplicity and less complica- 
ted features of the world’s first multiple coin-op wash 
center. Long-lasting commercial construction. Solid 
or multi-color on request. Private brand label availa- 
ble to quantity purchasers. This is a commercial pro- 
duct with a true resale value. 


CONTACT YOUR DISTRIBUTOR 


or, For Further Information : 
‘Le S ak 


WRITE! WIRE! PHONE! 


national, inc. 


1844 W. FLAGLER ST., MIAMI 35, FLORIDA 
CIRCLE NO. 111 ON POST CARD 








Coin-Op feeds restaurant 


Burger Jim’s Centralia, Washington, coin-op 
pays its own way, builds his food stand’s 
volume and has provided grounds for expansion 


eep in the mountainous 
rie of the Northwest, 
a hamburger stand owner has 
looked to coin-ops as an entrance 
to higher profits. Hamburger Jim 
Romig, Centralia, Washington, 
food operator-turned-COIN-OPer- 
ator, has found that adding a 
coin-operated laundry to his 
drive-in restaurant pays its own 
way, builds restaurant volume 
and has provided grounds for 
expansion. 
Romig derives his laundry and 


hamburger trade from Centralia’s 
population of about 9,000 and 
from transients, mainly consisting 
of vacationers heading for moun- 
tain, ski and camping resorts. 
Selling hamburgers in his present 
location for nine years, Romig 
has always been a_ vigorous 
promoter. Now, with the addi- 
tion of his coin-op, he has again 
taken up the ballyhoo horn and 
advertised his coin-op as being 
“right next door to Hamburger 
Jim’s.”. When this promotion 





Jim Romig's coin-op restaurant is now housed in the new building (top photo). He 
expanded his restaurant partly because of the additional volume the coin-op brought 
in. The old hamburger stand and coin-op laundry (above) were in separate buildings. 
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produced first nibbles for the 
coin-op shortly after its opening 
little more than a year and a half 
ago, Romig followed through 
with another dose of hard sell 
promotion. More signs went up 
everywhere, these to attract the 
transient trade. After two months 
of operation, Romig’s coin-op 
was paying its own way. 

Then came the surprise that 
really sold Romig on dual opera- 
tion. The coin-op began acting 
as a feeder to his hamburger 
drive-in. “With a minimum of 
half an hour to kill while doing 
laundry,” he said, “coin-op cus- 
tomers started strolling over to 
the stand and buying snacks. 
Soon, it became a regular thing 
for coin-op customers doing their 
laundry to come over for lunch.” 
For others, added Romig, laundry 
time automatically became snack 
time. 

Customers benefit from Ro- 
mig’s proximity to the coin-op 
when problems such as the break- 
ing of paper money into change, 
arise. “There are change ma- 
chines in the laundry store,” said 
Romig, “but when customers 
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want to break a bill or ask a 
question, they come to the ham- 
burger stand. When they get here, 
the sight or smell of food whets 
their appetites and they just 
naturally order. The volume out 
at the stand picked up several 
hundred dollars a month almost 
immediately.” 

Now, with the coin-op business 
firmly established as a money 
maker in its own right and as a 
feeder to the food segment of 
the operation, Romig has under- 
taken a complete remodeling and 
rebuilding program. The new 
building, just completed, places 
the coin-op on a common front 
with the hamburger stand. It has 
two entrances from the outside 
and an entrance from the snack 
bar side. 


24-Hour Service 


With the coin-op open 24 
hours a day, seven days a week, 
the new drive-in will offer ex- 
panded service. Included will be 
self-service vending machines, 
both in the coin-op and restau- 
rant. 

“The improved restaurant will 
help the coin-op,” said Romig, 
“and the coin-op will do its part 
in boosting the restaurant. Only 
this time in brand new surround- 
ings.” 

Romig, whose experience is 
mainly in the food field, had 
little or no knowledge of the auto- 
matic laundry industry when he 
opened his coin-op. His supplier 
installed 22 washers and nine 
dryers and Romig literally built 
the building around them. 

In addition to staple laundering 
equipment, Romig installed a 
soap and bleach dispenser, soft 
drink machines and a juke box. 
The juke box and soft drink ma- 
chine pay 30 per cent of the 
overhead, claims Romig. 

The restaurateur-COIN-OPera- 
or finds that maintenance of 
his coin-op is minimal. About 
once a day he checks the change 
machine and sees that all vending 
machines are supplied. In the 
afternoon, a high school boy 
comes in to sweep up and gen- 
erally straighten out the store. 
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COIN-OPerator-restaurateur Jim Romig is always ready to offer his customers a hand. 
However, he has adequate instructions posted prominently in his 22 washer laundry. 





Large folding tables with rolling drawers are Romig's own invention and are very 
popular with his customers. Two people can fold their laundry ai a table at once. 
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COIN-OPerator-restaurateur Romig: “One Ingredient 


for success is an attractive and spotless operation,” 


At night, a regular cleanup man 
comes in and does a thorough 
job. 

Machine breakdowns, Romig 
said, are at an absolute mini- 
mum and are usually minor. 
Complaints are few and, because 
he is usually available at the 
stand, can be adjusted imme- 
diately. “Most complaints,” said 
Romig, “come from women who 
aren't operating the machines 
properly. It usually takes only a 
minute to settle most of them, 
and there aren't many.” 

In his 18 months as a coin- 
operator, Romig has found the 
ingredients for successful opera- 
tion. “First,” he said, “you want 
the place to be attractive to the 
eye. That's why I put window 
boxes and other decorative items 


Romig's laundry and restaurant trade comes from Centralia, 
its mountains, ski and camping resorts. 


attracted to the area because of 


around. Even more important, 
the store should make the cus- 
tomer confident that there is no 
danger of attack or robbery. To 
build this confidence, the owner 
should make sure his coin-op is 
light and bright, with no dark 
corners. Then, since women must 


spend time waiting for their 
laundry, you should provide 
comfortable chairs, magazines 


and other convenience items. In 
the short time that my place has 
been open, my customers have 
come to regard it as a club. While 
they're waiting for their laundry, 
the women chat, play the juke 
box and drink soda from the 
vending machine. So you see, 
catering to their comfort even- 
tually pays off.” 

Romig also 


firmly believes 


that thought given to his cus- 
tomers’ children will result ip 
increased good will and more 
business. “For this reason,” he 
said, “I recommend putting the 
store far enough away from the 
street or highway so mothers 
don’t have to worry about dan- 
gers from traffic. I also have a 
playpen for the little ones. This 
keeps them out of the way while 
the mothers are working. The 
women really appreciate the lit- 
tle things, and that’s what keeps 
them coming back.” 

Gazing happily at his eating 
and washing haven in the midst 
of the Cascade Mountains, Ro- 
mig reflected, “I wouldn't take 
$45,000 for my coin-op today, 
and that’s a lot more than it 
cost me.” © 


a city of 9,000, and from the many vacationers that are 
The dual-operaticn has really paid him. 


Coin-op customers often stroll over to the restaurant for a snack while their laundry is being processed automatically, 
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WEBEN INDUSTRIES, INC. 


A NEW CORPORATE NAME TO SIGNAL OUR DIVERSITY 
OUR GROWTH IN DISTRIBUTION 


OF PRODUCT... 





Because we find the name Western Boiler 
Engineers is no longer descriptive of the 
broad base of coin laundry equipment which 
we now manufacture, we have elected to 
change it to Weben Industries, Inc. This is 
a name that you know, for some several of 
The Weben symbol 
.and will continue to 


our products carry it. 
is familiar to you.. 
identify the finest coin laundry equipment 
that American ingenuity, know-how and 


manufacturing methods can produce. 


We wish to add that this name change does 
not presage in any way any change in man- 
agement, policies, guarantees or quality. It is 


subsidiary corporations 


WEBEN Manufacturers, Inc. e WEBEN Products, Inc. e WEBEN Boiler and Tank Co., Inc. e WESTERN Electrical Contractors. Inc. 
CIRCLE NO. 143 ON POST CARD 
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simply a hallmark of the progress that our 
company has made. Serving your growing 
industry, we have grown — and for us both 
we see a future rich with development 
and expansion. 


Ralph Pliumliee, 


President 


WEBEN INDUSTRIES, INC. 


1616 ANSON ROAD 


DALLAS 35, TEXAS + FL 7-6331 
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5 plants located riationwide, 
and now a sixth in Toronto, 
save on shipping costs 

and delivery time. 


7 





Special Huebsch built-in features 
save on installation time 
and costs. 





Huebsch Originator features 
save you time and money 
on day-by-day operation. 
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Factory Network Cuts Transportation Cost 
and Delivery Time Significantly 





You save as much as $40.00 or more for each Huebsch 37 x 30 gas heated tumbler dryer 
in transportation costs alone and up to one week or more in shipping time. 
The Huebsch 37 x 30 tumblers are shipped F.O.B. nearest factory 


to save you time and money. Why not cash in now on these savings? 


Save on Installation 


Huebsch tumblers are easy fo i 





i simple and easy you save time and money. 4 
LIKE THIS OPEN CLOSED 
RECTANGULAR SHAPE iat ae 
of the Huebsch 37 x 30 makes 
it ideal for side-by-side multiple 
installations. 
AUTOMATIC 
..and safe, too, with HIGH BACK-DRAFT DAMPER 
ADJUSTABLE FEET TEMPERATURE LIMIT CON- prevents hot air and lint f 
for quick, easy leveling and align- TROL, AIR FLOW SWITCH, blowing back through 
ment of tumblers so necessary on and keyed locks on access into room. Protects pilot liij 
uneven floors. panels. keeps surroundings cooler. : 


HUEBSCH ORIGINATORS... World’s Largest Manufacturer of Commercial Tumble 
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Save on Operation Costs 


H U E B S C H quality construction 


guarantees you a long-life tumbler 
with a minimum of care and attention 


HUEBSCH TUMBLERS ARE DRYING FASTER 
AND MORE ECONOMICALLY 


That's because Huebsch continues to introduce more and more 
original features... assuring you the most efficient drying at 
the lowest possible cost. Available in manual or coin operated models. 


TROUBLE-FREE DRIVE SEALED BALL BEARINGS 
Chain and V-belt drive. No oiling, inspection 4 
Easily understood, inspected or attention required. 


and adjusted. No hidden gears. 
ACCESSIBLE CONTROLS RECOGNIZED APPROVALS 
SELF-CLEANING LINT SCREEN New York City Board of 





All controls readily accessible Standards and Appeals. 
Automatically cleans itself from front for fast, easy 3: 
and deposits lint servicing and adjustment— City of Los Angeles. 


on “Magic Carpet” yet, locked behind hinged Canadian Standards Association, 
for fast, easy removal. panel to prevent tampering. and others. 


SMPLE, SAFE Consumer-Designed 


LOADING DOOR 





TUMBLERS 


waite friends and customers for you 


MAGNETIC DOOR LATCH 
for safe, sure, silent door closing. 
Modern design eliminates triggers, 
buttons, springs. 






















TEMPERATURE RANGE 
FOR ANY LOAD OR FABRIC 









NO LINT WORRIES COMFORTABLE STORE COLORFUL TUMBLERS ALSO, NEW STAINLESS 
: ‘ 4 : FRONTS 

with — self-cleaning Automatic back- for attractive sur- 

lint screen. Custom- draft damper keeps roundings. Choice Stainless steel fronts 

er need not concern hot, damp air from of any color for are now available 

herself with lint blowing back into your Huebsch Tum- for the Huebsch 37 
VARIABLE TEMPERATURE removal. surroundings. bler Dryers. No x 30. Nominal 
SELECTOR extra charge. extra charge. 


Customer simply chooses desired tem- 
perature setting for efficient drying of 
any fabric. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


litho in U.S.A. First in Tumblers... First in Features 





~ MODEL P & L MODEL HL MODEL 300L 


ALLSAFE CHANGER VAULTS 


FOR MAXIMUM PROTECTION 


ALLSAFE CHANGER VAULTS have been installed in COIN-OP LAUNDRIES 
throughout the nation for many years and have proved their worth in protection 


of the manual STANDARD CHANGE MAKERS. 


ALLSAFE CHANGER VAULTS are the most popular and largest selling 
CHANGER VAULTS availab'e, which can be recessed in the wall or are adapt- 


able to any type of mounting for maximum protection. 


An ALLSAFE CHANGER VAULT, combined with the manual STANDARD 
CHANGE MAKERS will provide the safest, the most foolproof, maintenance 
free combination of providing change, that can be installed in a COIN-OP 
LAUNDRY. 


Insurance company survey indicates ALLSAFE CHANGER VAULTS, when re- 
cessed in the wall, are ten times safer than merely hanging changers on the wall. 


Send for catalog showing all models, specifications and prices. Available thru 
your coin-op equipment distributor. 


MANUFACTURED BY Xx ENTERPRISES © {715 LINNER ROAD 
WAYZATA 
LAKE MINNETONKA, MINN. 
CIRCLE NO. 144 ON POST CARD 
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: partial victory was won by 

‘ : the coin-op industry when, 

i : on September 15, the Board of 
| Estimate of the City of New York 
) 


Progress report: | oracc" 
: ing, October 20. It is expected 


that the mayor will then an- 
nounce the appointment of a 


. ’ : committee to study the entire 
ew or ITy S é coin-op legislative problem. This 


committee will decide whether or 
not there is a need for any legis- 
lation in regards to coin-ops. In 


é - : the meantime, the entire industry 
D | ( bE : continues constructive talks. 
ar O i ‘ The bill, an effort to amend 


the administrative code of the 
City of New York as it pertains 
: to laundries, was first introduced 
i cceemneeneen v ialeaiadis sactainitiaiieneiisitaiaiiiaiaa ial ak sa ae to the City Council in 1958 by 
Bronx County Councilman Jo- 
seph DiCarlo. It was shelved un- 
til January, 1960, and passed the 
Council in June. In order for the 
bill to become law, it must be 
passed by the Board of Estimate 
and signed by the mayor. 

On July 28, the Board met. 
However, it postponed action on 
the DiCarlo Bill because of a 
heavy backlog of legislation. A 
public hearing was set for the 
August 25 meeting of the Board. 

This postponement gave the 
coin-op industry more time to 
prepare its case. A committee of 
industry representatives was 
formed so that an_ intelligent 
course of action might be taken. 

The work of this committee, 
consisting of manufacturers, dis- 
tributors, association leaders and 
COIN-oOP Magazine, resulted in a 
well-planned presentation by the 
various segments of the industry 
and interested parties. This was 
done to prevent overlapping 
speeches. The Board of Estimate, 
the committee felt, wanted to 
know the facts, but it did not 
want its valuable time wasted with 
“rehashed arguments.” 

Principal speaker for the coin- 
op industry was Brooklyn con- 
gressman Emanuel Celler. Using 
oratory that New York’s mayor 
called “eloquent,” Celler ques- 


: | tioned the legality of the bill. 

a this — up . —< anymore than hairs = ae gy ae, “You cannot make this (Di- 
ime e coin- 2 , i s . 

Tee ne “8: Se spokesman, congressman Emanuel Celler e iff an Carlo Bill) stand up in court any- 
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more than you can make the hairs 
stand up on my bald head,” said 
the hairless solon. 

In addition to the legal aspect 
of the bill, Celler argued that the 
bill’s restrictions would hurt low- 
income families who need coin- 
ops’ low cost laundry service. 

“This bill,” stated the congress- 
man, “strikes at the one 
working by the sweat of his brow, 
a digger, sanitation worker, book- 
keeper, truck driver, longshore- 
man, clerk. They are the hewers 
of stone and the drawers of 
water,” he declared. “They have 
fewer clothes than their more for- 
tunate brethren. They cannot 
wear a different garment each 
day. Shall we,” he asked, “en- 
courage them to be unclean?” 

Concluding his address, Celler 
reminded the Board of Estimate 
that the COIN-OPerators have a 
$30 million dollar investment. 
They have produced a million 
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“Please te!l us what side you're on,’ asked a Board member in frustration at rambling, pointless tirade delivered by Morris C, Cash- 
man, president of the Attended Launderette Association. Cashman was one of the Association's many, repetitious speakers. 


dollars in equipment sales taxes 
for the city, he said. 

“Onerous and _ exasperating 
regulations would wipe them 
out,” he warned. 

Instead of passing the DiCarlo 
Bill, congressman Celler urged 
the Board to consider a sound 
safety code which will not only 
protect the public but will pre- 
serve the low cost laundry facili- 
ties which have become a public 
necessity. He then presented the 
Board with such a safety code. 

Following the congressman to 
the speakers’ lectern was Mrs. 
Beatrice Reid, a blind housewife 
from a highly congested area of 
the city. Mrs. Reid, whose story 
was first presented in the June 
issue of COIN-OP, urged the mayor 
and the Board of Estimate “to 
defeat this bill.” 

“I used to patronize a service 
laundry store,’ Mrs. Reid said. 
“However, my husband insisted 


that I stop after they lost first 
the tops of one pair of pajamas 
and then the bottoms of another. 
I now do the laundry myself and 
have had no loss.” 

The idea of using a coin-op 
first came to Mrs. Reid when the 
New York Guild for the Jewish 
Blind offered to teach her how 
to use a home washer. Mrs. Reid 
suggested instead that she be 
taught to use a coin-op. “There 
was no use learning to use the 
home laundry equipment because 
I can’t afford to buy a home 
washer,” she said. 

The blind housewife told the 
attentive members of the Board 
that she was trained in a coin-op 
located several blocks from her 
home. With the help of the 
owner, Daniel Rippo and a Guild 
instructress, Mrs. Reid said she 
was soon able to do her own 
washing. 

“Now,” the courageous house- 
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wife told the Board, “I use the 
coin-op twice a week. Were it 
forced to close or raise its prices, 
[ would be hardpressed to get my 
laundry done.” 

Representatives of various eth- 
nic and social groups in New 
York also added their plea for 
the defeat of the DiCarlo Bill. 
These groups said the provisions 
of the bill calling for an atten- 
dant on duty from 6 p.m. to mid- 
night, the closing of the coin-op 
from midnight until 6 a.m. and 
the stores’ closing on Sunday 
would only serve to increase the 
price of laundering in a coin-op. 
This would cause a hardship, they 
declared. 

“Why have these coin-oper- 
ated, self-service, unattended 
laundry stores boomed so in just 
a few years,” asked COIN-OP 
Editor Richard Ziff. Ziff’s job 
was to describe the coin-op 
industry as it exists in New York 
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City and across the nation to the 
Board. “Coin-ops, as we know 
them today, are only about four 
years old in New York — and 
there are about 1,500 of them in 
the City,” he said. 

“In spite of our high standard 
of living, very few homes have 
automatic laundry equipment,” 
he said. Offering the Board statis- 
tics, he pointed out that 70 per 
cent of the wired homes in the 
United States have no automatic 
washer. Ninety per cent have no 
dryer. This leaves the average 
family three alternatives when it 
comes to laundering the family’s 
wash. The first is to use a com- 
mercial laundry, the second is to 
patronize a service laundry and 
the third is to use an unattended, 
self-service, coin-operated laun- 
dry. 

“Because of the convenience 
and the savings in time and 
money, people have been doing 


Mrs. Beatrice Reid, blind New York City housewife told the Board of 
her inability to purchase a washer for her home. She lauded the Guild 
for the Jewish Blind, and coin-op owner Dan Rippo for the time and 
effort they devoted in teaching her how to operate the self-service 
equipment without aid. Mrs. Reid was the subject of a feature story in 
the June, 1960 issue of COIN-OP. The above pictures are reprinted 
from that story. Above left, an instructress from the Guild teaches Mrs. 
Reid to operate a washer. Above, Rippo instructs her in dryer technique. 






































Murray Schact, of the New York coin-op 
group, summarizes the association's case. 


POINTS TO REMEMBER 


Wora have we learned from this action against 
a piece of restrictive legislation? 


For one, we know now not to let the action 
get as far as it did. Measures of this kind should 
be nipped in the bud. An alert association can, 
with the backing of its members, take steps to 





prevent unfair bills from being introduced. 


Secondly, we learned that if a complacent body 
of coin-op owners lets a bill get as far as the 
DiCarlo Bill got, it must then present the legisla- 
tive body acting on the bill with logical reasons 


for not passing it. 


Thirdly, this presentation must be delivered 
calmly. Remember that the legislative body is not 
out to get you. It merely wants to do the best for 


the citizens. 


Finally, it is wise to retain the services of an 
attorney who is familiar with the legislative 


processes. 


their laundry in the coin-op 
rather than the commercial laun- 
dry or attended store,” Ziff said. 

He pointed out that the steam 
laundry is the most expensive and 
the most time-consuming method. 
It requires that a family have a 
two week inventory of shirts, 
bedding, underwear, diapers and 
baby clothes. Most middle and 
lower income families cannot 
afford the cost of the service, let 
alone the cost of such an inven- 
tory, he said. 

The service store, which re- 
quires that the customer drop 
off her laundry in the morning 
and pick it up later in the day, 
usually charges $1.05 for 16 
pounds of washing and drying. 

“A substantial savings for the 
housewife is found in a coin-op. 
Sixteen pounds of wash costs 
approximately 35 cents. Drying 
costs about 20 cents,” continued 
Ziff. 
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“Does the history of this indus- 
try throughout the nation indi- 
cate that the presence of an at- 
tendant is necessary to the proper 
operation of these stores? Em- 
phatically no,” he _ declared. 
“Modern equipment in well-de- 
signed stores eliminates all risk. 
No major city in the United 
States has such an ordinance. 
Miami, Cleveland, Minneapolis 
and the State of Rhode Island 
have all rejected such laws. The 
police commissioners of St. Louis, 
Buffalo, Albany and Boston have 
given coin-operated unattended 
laundries a clean bill of health. 
Insurance companies consider the 
self-service store no more of a 
liability risk than the attended 
store. The rates they charge are 
the same. Finally, the Supreme 
Court of Pennsylvania held the 
requirement of an attendant ‘not 
only unreasonable but bears no 
reasonable relation to the health, 


safety, morals, and general wel. 
fare of the public would be up. 
necessary, unwarranted, and un. 
reasonable intermeddling with 
ownership of property.’ ” 

Winding up his presentation of 
the posture of the coin-op indus- 
try, Ziff said coin-op stores are qa 
necessity and urged the Board to 
consider the safety code submit- 
ted by congressman Celler. 


Mrs. Reid typical 


The final speaker for the coin- 
op cause was Murray Schacht, 
the owner of six coin-ops in low 
income areas and a_ member 
of the association leadership, 
Schacht said Mrs. Reid repre- 
sents the type of customer to 
whom his coin-ops cater. 

The opposition — attended 
service laundry owners — sent a 
succession of speakers to the 
lectern. They presented a dis- 
jointed attack against coin-ops. 

On more than one occasion, 
the Board of Estimate called an 
anti-coin-op speaker to order for 
redundancy and irrelevancy. 

After patiently hearing both 
sides, the Board found it had to 
give itself more time to consider 
the proposals made by all parties. 

A source close to the mayor's 
office said that it is his under- 
standing that the mayor will 
appoint a committee to determine 
whether a need for any coin-op 
legislation exists. He considered 
it a victory for the coin-op 


cause. © 


Richard Ziff, COIN-OP's editor, told the 
Board that the many other municipalities 
that have explored the coin-op question” 
have deemed prohibitive legislation un- 


necessary 
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LEED Mae 


Big things are going on at 
the Cissell Manufacturing iF ompany, Inc.! 


Your jobber will have the news! Consult him soon! 
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Conversion saves 


store's life 


by NED VISELTEAR 








| at A 
The lean days of Méitchel'’s attended store are over. 
Now, night and day, customers patronize his coin-op. 


Don’t try to rescue a ship that should be allowed to sink, advises this 


Brooklyn coin-operator, who by converting from his former attended 


store, transformed a $400 a-month loss into a $400 a-month profit. 


NE of the most common mistakes made by 
owners of failing businesses is the attempt 
to salvage a store that was wrong in its initial 
concept, says Stanley Mitchel, of Brooklyn, N. Y. 
Five years ago, he bought a nine-washer serv- 
ice laundry store on a busy thoroughfare. With 
all the enthusiasm typical of the new business 
owner, Mitchel worked 12 hours a day, seven 
days a week, trying to make the store a success. 
In addition to his own work efforts, his payroll 
amounted to slightly over $65 a week. From 
the outset, the laundry barely broke even. “I 
don’t mean to complain,” says Mitchel, “but my 
employee was taking home more money than I 
was—and she slept nights.” 

Mitchel, however, was new to the laundry busi- 
ness or any business for that matter, (he had always 
worked as a heavy machinery repairman), and he 
was determined to give the service laundry at least 
a full year’s trial. So he continued his efforts: He 
distributed handbills, ran specials, and maintained 
high quality standards at lowest possible prices. 
Yet, during that one year trial period, his business 
got worse. “Frankly,” admits Mitchel, “I was 
stumped. The neighborhood was densely popu- 
lated, and growing constantly. People had to be 
taking their laundry somewhere, even if they 
weren't bringing it to me.” So Mitchel stood in 
front of his store, interviewing people. His idea 
was to find out where and how people wanted to 
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wash their clothes. “It was these people who 
gave me the idea for a coin-op,” he says. “Re- 
member, this was four years ago—just before the 
first coin-op opened in New York. It wasn’t that 
they came out and asked for a coin-op by name. 
It’s just that all the objections they listed for my 
Service store, or any service store, amounted to 
a request for what we now call coin-ops. 

“My customers merely confirmed a suspicion 
I had had almost from the beginning. I, too, felt 
that people object to someone else doing their 
laundry. After all, women have been doing laun- 
dry since the beginning of history. Isn’t it a little 
silly to tell them how much soap to use, how 
much bleach; how long it should be dryed? They 
don’t want someone dictating their washday pro- 
cedure. What the people in my neighborhood 
wanted was a place that would be, actually, an- 
other room in their own homes—a laundry room. 

“Not only did it make sense for them, it made 
sense for me. A self-service, coin-operated store 
would give me the time I required to become in- 
volved in other endeavors.” 

If there was any doubt in Mitchel’s mind about 
converting to a coin-op, it was quickly dispelled 
by his accountant’s report that the service store 
was losing upwards of $400 a month, all things 
taken into consideration. “Actually,” says Mitchel, 
“IT was not terribly unhappy at the prospect of 
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The customer’s first look at your 
coin store or launderette shows up, 
or doesn’t show up, in your cash 
register. If she sees a ragtag col- 
lection of laundry equipment that 
makes your operation look “thrown 
together,” chances are her wash dol- 
lars will go elsewhere. 

That’s why the new Philco-Bendix 
Double Load Washer and match- 
ing 50-lb. Dryer are made for each 
other . . . and look it. They give any 
store acustom look. And these hand- 
some “Matched-Set” machines are 
the most efficient in operation to- 


day . . . their performance brings 
satisfied customers back again and 
again. 


Don’t waste a day in putting the 
Philco-Bendix “‘Matched-Set” to 
work in improving the appearance 
and profit picture of your store. 
Send the coupon today! 


PHILCO-BENDIX 50-LB. DRYER 


Dries a full 27-lb. load in 30 minutes. e« 
100% safe for all fabrics, even synthetics. 
e Dries clothes so wrinkle-free, many need 
little or no ironing. e Interior light for trou- 
ble-free unloading. e« Convenient magnetic 
door latch. e Automatic safety door switch. 
¢ High-luster double-baked enamel finish. 


PHILCO-BENDIX DOUBLE LOAD WASHER 


Does twice the work of ordinary washers 
. . brings in double-load profits. « World’s 
safest, cleanest washing action. e Exclu- 
sive pre-soak cycle, a must for heavy soil. 
e Built-in, not tacked, wired or stuck-on, 
mechanical coin meter for maximum security 
e Soak, wash and rinse-water temperature 
selector. « Handsome porcelain cabinet is 
permanently acid- and alkali-resistant. 






cae ae ee - ‘le . . 
4 # a 2 Cae 
os. ee ae ee * i <. "s Me ee or 
ms Re oo ‘ Le : : 5g 


Also available without meter (WC-9916) and Model DC-9050 Dryer 


PHILCO 
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Philco Corporation 
Commercial Laundry Sales Adv. Dept. CO 
Tioga and C Streets, Philadelphia 34, Pa. 


WC-9916-M 


Please send me information right away on 
the Philco-Bendix Double Load Washer and 
matching 50-lb. Dryer . . . also the name of 
my local distributor. 


Famous for Quality the World Over ig. ee 
GET THE FULL STORY onthe — 


City Zone State — 


Bendix Commercial Laundry Equipment is brought 


PHILCO-Benat« “Matched-Set”’ 


‘COMMERCIAL LAUNDRY SALES 
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) . = Rubin Braun, Technical Editor 


WASHER DIAGNOSIS CHART 
PART FOUR: Water System — Section II 





COMPLAINT PROBABLE CAUSE REMEDY 














water level too high |. water level switch set wrong |. readjust to proper leve 
2. water level switch defective 2. repair or replace switct 
3. obstruction or leak in water leve 3. clear obstruction or replace 
tube 
4. mixing valve malfunctioning 4. repair or replace valve 
5. water pressure too high 5. adjust water level switck 
6. timer malfunctioning 6. adjust or replace timer 
7. wiring loose or disconnected /. reconnect wire 








water level too low 8. water entering too slowly 8. see remedies 15 through 19 
9. water level switch set wrong 9. readjust to proper level 
10. water level switch defective 10. repair or replace switch 
11. mixing valve obstructed li. clear obstruction or replace valve 
12. wiring loose or disconnected 12. reconnect wir 
13. timer malfunctioning 13. adjust or replace timer 
14. plumbing drain too low 14. raise hose higher than tub leve 
water enters too slowly 15. low water pressure |5. supply pressure must be increased 
16. obstruction in plumbing 16. check pipes tor scale build-up 
17. obstruction or kink in hose 17. clear obstruction or smooth out kink 
18. hose strainers or valve plugged 18. clear or rep Tr er r valve 
19. till-spout out of position 19. reset spout in proper posit 
water doesn't stop 20. obstruction in mixing valve 20. clear obstruction in valve seat 
2|. mixing valve defective 2|. repair or replace valve 
22. solenoids defective 22. check with test lamp, replace 
23. water level switch set wrong 23. readjust to cut out at proper leve 
24. water level switch defective 24. repair or replace switct 
25. wiring broken or disconnected 25. repair or reconnect wire 
26. timer malfunctionina 26. adjust or replace timer 
water drips after shut 27. obstruction in mixing valve 27. clear obstruction in valve it 
ff 28. mixing valve diaphragms defectiv 28. replace valve diaphragn 
29. mixing valve defective 29. clear or replace valve 
30. mixing valve enoids jammed 30. clear or replace enoid 
water erflow: 31. water not draining in spir 31. check pump operation, repair 
32. mixing valve defective 32. clear or replace as in 27 through 30 abo 
33. water leve witch set wrona 33. adjust water leve vitct 
34. water level tube obstructed 34. clear or replace tube 
35. tub-top gasket worn r off ¢ itior 35. reset or replace aasket 
pray rinse doesnt 36. timer malfunctioning 36. adjust or repla 
work at proper time 37. wiring wrong or disconnected 37. reconnect wires to proper terminals 
spray pattern not ef + 38.4 pout opening obstructed 1 38. remove obstruction or replace spout 
fective 39. till spout out of position 39. adiust t¢ proper p + 
40. water pressure t Ww 40. check water supply as in 15-19 above 
water rusty 41. supply pipes rusted 41. drain off overnight rust or install new pipe 
42. heating plant rusted 42. replace rust producing parts or clean 
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Guaranteed 
FOR ONE YEAR 


















Handles shag rugs, drapes and blankets, too! 


e Attracts housewives by its simple home- e Cuts needed floor space in half: Takes only 
washer operation. 28” x 36”, less than two small washers. 

e Handles big-profit items: drapes, blankets, e Saves money: uses only 60 gallons of water 
9-x-12 shag rugs. during entire cycle, needs less maintenance 


than other machines. 


e Holds four small machine loads of family wash. — ss 
e Dependability and durability proved for 5 years 


e Automatic door lock—strong, safe, sure—_ in shipboard and other installations where 
prevents door being opened during operation. reliability is demanded. 
e Automatic overflow prevents wet floors. e Outperforms and outlasts many higher-priced 
machines. 


e Larger 30” x 15” cylinder tub allows better 
washing action for heavily soiled articles. e Bill Glover, Inc., also manufactures commercial 
a . . washer-extractors—semi-automatic, 
. oe oe ter ne automatic, fully automatic—in capacities of 
50, 100, 200 and 300 pounds. 
e Exclusive variable-speed drive gives smooth 
acceleration, quick extraction—cuts strain on 


machine and floor. SEE YOUR JOBBER OR WRITE 
* The Glover “25” is also available—minus Coin-op—with FOR COMPLETE 


automatic “Laundry Control” for small hotels, motels, 


rest homes, schools, etc. INFORMATION TODAY! 


: ® 
' 5204 TRUMAN ROAD 
. PLC. KANSAS CITY 27, MISSOURI 
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HONEST 


thing since inside. plumbing 
coHco 
NICK-O-LINE 
and 


GALV-O-LINE 


COMMERCIAL WATER HEATERS 










FIRE TUBE CONSTRUCTION — Provides greater heat- 
ing surface area . . . boosts recovery . .. an 
unlimited supply of economical hot water. 


CONTROL SYSTEM — Top quality design by General 
and Minneapolis-Honeywell provides dependable and 
consistent operation. 


SEDIMENT RESERVOIR—Water leg design allows sedi- 
ment in water to drop below critical heating surface 
. . . provides easy clean-out access. 


ADVANCED BURNER COMPONENT — Specially designed 
atmospheric type consisting of cast iron port burner, 
pilot burner, main shut-off valve, gas pressure regulator, 
100% automatic safety shut-off control. 


e ALL SIZES—Complete range from 80 to 600 gallons storage 
Capacity, with recovery up to 1,500 gallons per hour. 


Write immediately for illustrated litera- 
ture and prices. Don’t buy until you’ve 
investigated our entire Line! 


Specialists in Industrial and Commercial Water Heating 


COMMERCIAL HEATER COMPANY 


3020 Galvez Fort Worth 11, Texas 
Eastern Sales Office: COMMERCIAL WATER HEATER COMPANY, 
2025 Riverside, Columbus 21, Ohio. 


Western Sales Office: COMMERCIAL WATER HEATER COMPANY, 
4110 E. Slauson Ave., Maywood, Calif. 


Copyrighted 1960 by Commercial Heater Co. 
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THE LIN 
TRAP 


A touch of “humor” has effectively stopped the 
stealing of canvas laundry carts from a South St. 
Louis, Mo., coin-op. The attractive—and expen- 
sive—carts were disappearing at the rate of about 
five a month. Whether housewives were taking 
them for home use, or children were taking them 
for use as mobile toys, could not be determined. 

The solution was to stencil on the cart (see 
illustration), “Stolen from Helpee Selfee Washee 

. 3334 South Grand Avenue . . . St. Louis, 
Mo.” Thefts ceased. Since children would hardly 
care what was written on a cart, the management 
concluded that housewives were the culprits. 

We conclude that while some people don’t 
mind “borrowing” things, no adult wants to have 
a constant reminder of her dishonesty around the 
house. 


And, a touch of somewhat less wry humor 
softens the anger customers of a Laundromat in 
Belton, Mo., feel when they find a washer or 
dryer or extractor out of commission. Instead 
of posting the usual “Out Of Order” sign on the 
lame unit, the Belton management posts a small 
red-and-white sign which reads, “Resting Today.” 


In Nantwich, Cheshire, England, a coin-op 
where workers from the local clothing factory 
can do their wash during reliefs is being built. 


In glancing through a recent issue of the British 
publication, Laundry Record & Journal, we come 
across an editorial that sounds very much like our 
editorial policy. In part, it reads: “. . . Forco 
Launderette operators, at a recent meeting, asked 
for some sort of organization to which they could 
belong. There is also talk in the industry of a 
separate association of Laundromat operators. 
And the National Association of Launderette 
Owners who have never really refuted the impres- 
sion they have given the industry that their rolls 
are open only to Bendix owners. 

If each of these groups forms its own little 
organization within a small industry, the situation 
will become ridiculous. May we enter a plea for 
somebody to call a meeting of all interested par- 
ties with a view of giving consideration to the 
formaticn of one combined organization. . .” 

And may we at COIN-OP praise the publishers 
of the British journal for their intelligent concern 
for the welfare of their readers. O 
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Appliance Dealer 


continued from page 24 


able lounge chairs, playpens for children, a com- 
plete stock of magazines and newspapers, separ- 
ate lavatories for men and women, two or more 
coin changers, coin-operated soap dispensers, and 
half a dozen accumulator-type dryers. Both are 
fluorescently lighted, feature hard-surface flooring 
which can be mopped clean in jig time, by a 
custodian, living in the neighborhood, whose 
responsibilities include checking the condition of 
the water heaters and equipment, telephoning in 
any need for service, plus constantly mopping 
and cleaning. 

Jordan found that their best customers are 
working couples, who simply accumulate the 
week’s laundry and in one evening operate as 
much as six or seven washers at once. This rids 
them of the laundry problem easily and economic- 
ally. Whether or not the family is in a low-income 
bracket seems to have little to do with their 
patronage, the Texas operator has found, since 
there is a wide range of automobile models parked 
in front of the coin-op each evening. 


Almost no vandalism 

There has been a remarkably small amount 
of vandalism and malicious damage to the two 
coin-ops, during their relatively short period of 
Operation. However, most repair work has been 
traced more to “horseplay” than any other 
single factor. With neatly detailed instructions in 
decal form on every machine, enlargements on 
the wall, which give the instructions in letters two 
inches high, each of the two plants has operated 
smoothly. 


Maintains standard prices 

Jordan follows the standard scale of prices 
prevalent throughout the Dallas-Fort Worth area, 
and has used comparatively small amounts of 
advertising to introduce the new coin-ops. “Word 
of a new plant spreads swiftly simply through 
word of mouth,” he said, “to the point that it 
isn’t necessary to go into heavy advertising 
campaigns.” However, Jordan has one sure-fire 
way to promote his coin-ops. Whenever a repair- 
man is sent out to any previous customer’s home 
to look over an automatic washer, and finds that 
it is a really expensive job, he points out the 
location of a coin-op nearby, and suggests that 
the housewife make use of it. 

Now, while Jordan’s sales of automatic washers 
and dryers are going down, the profits from the 
new coin-op division more than offset them. “In 
a few short months, our profits from coin-operated 
launderies have exceeded the best returns we have 
ever developed from automatic washer and dryer 
sales,” Jordan summed up. O 
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VENDORS 


MONEY SAVING 


INDIVIDUALLY PACKAGED 5¢ ENVELOPES 
LAUNDRY DETERGENT + BLEACH 
BLUING «WORK CLOTHES SOAP 

FABRIC SOFTENER 
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WALL MOUNTED 
SHELF-TYPE V 


ot COIN 


atts STORES 


evils 


BUILT-IN 


All parts interchangeable. 


Replacement parts easily in- 
stalled by store operator. 


Automatic indicator— 
shows number of pack- 
ages in Vendor without 
opening cabinet 

Inside and outside white 
baked Deluxe Enamel 


Extra heavy duty vending 


mechanism 


Parts protected from rust | 


and corrosion 


Coin rejected when ven- 


dor is empty 
Separate locks to open 
Vendor and coin box 


Can be loaded with prod- 


ucts in 1 minute 
All parts produced from 
precision dies and tooling 


Inquiries invited, the low cost will surprise you! 


ABSO-CLEAN CHEMICAL CO. 
17325 Lamont Ave. Detroit 12, Mich. 
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+ CORRECT MEASURE 
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INDUSTRY LEADERSHIP... 








Editorial leadership makes COIN-OP “The 
Spokesman For the Industry.” The Editors 
of COIN-OP are talented, top-drawer per- 
sonnel who take an active interest in the 
field . . . are leaders in their own right. 
Their “reporting in depth” comes from a 
keen insight into, and an intimate knowl- 
edge of the business and its problems. 


al 
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Thank you Mr. Reader for your over-; Begir 

whelming support, and acceptance) get n 
4 : of COIN-OP. Your plaudits have, THER 
| poured into our offices...all calling} form 
: for more. More profitmaking ideas} pledg 
and tips...more case histories of! who | 
successful operations...more pro-| coin- 
motion ideas...more maintenance! more 
features...more association news...| ful C' 
more guides to necessary equip} will 
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EN ROM THE COIN-OP INDUSTRY 



















AND THANK YOU TOO, OUR 
ADVERTISERS FOR YOUR 
CONFIDENCE IN COIN-OP 





STARTING 
JAN UARY DUGRENIER TORSE” * GENERAL 


1961! GRAMMES = “GREENWALD HOYT = 





+ IRON-A-WAY * IRONRITE + KALEEN 
CHEMICAL * KISCO BOILER - MARLYN 
CHEMICAL * MAYTAG : NATIONAL 
CLEANING EQUIPMENT * NATIONAL 


over) Beginning January 1961, you will ~COMBUSTION * NATIONAL DRYER - 
ance} get more...AND EVERY MONTH NORGE + O’DELL WASHER » PELLERIN- 
ave, THEREAFTER. We are happy to in- MILNOR* FoLana PROCTER & 


ling} form you of this exciting news. We 
deas| pledge to you—our dynamic readers 
2S of! who make up the young, booming 



















pro-| coin-op laundry industry—an even al 

ance! more exciting, informative and help- + TEA 

NS...| ful COIN-OP Magazine for 1961. We OOL | 7 
juip-| will strive, even more, to keep REFINING «| EBEN INDUSTRIES = / 
ame, COIN-OP the greatest single force WESTERN BOILER* ZEOLUX 


that) for a bigger and better coin-oper- 
rita-} ated laundry industry. 
aun 


AN EXCITING EDITORIAL 
SCHEDULE PLANNED FOR 1961! 


e MORE Informative & Helpful Articles 
e MORE Business Promotion Features 
e MORE Case Histories 
“ e MORE Maintenance Tips 

a ag | Bes a ‘ e MORE Answers to Readers Problems 

: e MORE Association News 
e MORE Coverage of Legislative Problems 
e MORE Surveys & Statistics 
e MORE Directories of Equipment Sources 





at d Business Publications Double IMPACT — Double VALUE 
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Under the joint leadership of 
the new Ironrite, Inc., marketing 
“mg vice president, 
Marc Van Bus- 
kirk, and the J. 
Walter Thomp- 
son advertising 
agency, Ironrite, 
one of the coun- 
trys largest 
manufacturers of automatic iron- 
ers, is deep into their new fran- 
chise program. It works like 
this: Ironrite and J. Walter 
Thompson scout an unfranchised 
area. When a store is selected 
that meets locational, cleanliness 
and popularity requirements, the 
owner or owners are invited out, 
as the guests of Ironrite, for 
cocktails and dinner. This is 
done by formal printed invita- 
tion. Over dinner the offer of an 
exclusive, protected franchise is 
made. The conditions of the 
franchise are: 1. Not less than 
four automatic coin-operated 
ironing machines are to be pur- 
chased. 2. Maintain store ap- 
pearance. 3. Maintain customer 
relationship and good will. 4. 
Maintain the ironers and use 
only authorized parts and acces- 
sories. 5. Proper licensing to 
comply with state and local laws 
and regulations. Much of the 
franchise’s value lies in the pro- 
motional and advertising assist- 
ance given the franchisee by J. 
Walter Thompson. 


Friendly Frost’s further expan- 
sion into the vending machine 
field was indicated by its recent 
acquisition of the dryer manu- 
facturing division of Vacuum 
Seal Corp. Friendly Frost has 
also purchased the International 
Dryer line, manufactured by 
Vacuum Seal. Gerald O. Kaye, 
board chairman of _ Friendly 
Frost, indicated that the patents 


included in the purchase are “of 


50 


considerable importance.” Inter- 
national Dryer Corp., with na- 
tional sales coverage and dis- 
tribution, will serve as Friendly 
Frost’s exclusive sales company 
for the International line of com- 
mercial laundry dryers, and take 
on the additional duties of selling 
the company’s line of special- 
purpose vending machines, Kaye 
said. Included in the purchase is 
a 30,000 square foot industrial 
and warehousing building at 
360 Ashburton Ave., Yonkers, 
N. Y., headquarters of Interna- 
tional Dryers. 


Nicholas A. D’Arcy, head of 
the company bearing his name, 
of Huntington, 
Calif., has been 
appointed South- 
ern California 
representative of 
the Vapor Heat- 
ing Corp. D’Arcy 
is a_ registered 
mechanical engineer and is past 
president of the Los Angeles 
Council of Engineering Societies. 





The second anniversary of 
Maytag’s entrance into the coin- 
op market was marked on Sep- 
tember 8. During the past two 
years Maytag’s international net- 
work of _ distributors have 
equipped more than 3,000 coin- 
ops. Although Maytag long 
manufactured units for commer- 
cial laundry establishments, it 
was not until the Fall of *58 that 
the first unit designed and built 
especially for coin-ops rolled off 
the assembly line. 

Thirty-two firms have been 
franchised to distribute the com- 
mercial equipment to the 50 
states, 10 Canadian provinces and 
world markets. The most recent 
addition to the distributor net- 
work will serve West Germany. 


NED VISELTEAR, Associate Editor 





The Commercial Heater Co., 
manufacturers of gas-fired, high 
capacity water heaters for the 
laundry industry, has announced 
the pending registration of a new 





trademark “coHco” for use on 
its products and literature. The 
new trademark design, “Miss 
coHco” will be used in conjunc- 
tion with the entire line: Nick-O- 
Line, Galv-O-Line, and Carver. 
Miss coHco is an animated drop 
of water holding a shield and a 
vial of chemicals. The shield and 
the vial symbolize the protective 
and anti-rust and corrosion prop- 
erties of the line. 


The Pullman Vacuum Cleaner 
Corp. has appointed Stanley 
Hartigan as New 
England District 
Manager for the 
Automotive and 
Janitor Supply 
Division. Harti- 
gan will direct 
Aw sales of the Vac- 
mobile, Pullman’s commercial 
vacuum cleaner, and the com- 
plete line of Pullman floor ma- 
chines. Hartigan has served in 
sales and supervisory capacities 
for the past eight years. A resi- 
dent of Saugus, Mass., Mr. Har- 
tigan served in both the Army 
and Navy during World War II 
and the Korean War. 


continued on page 60 
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“People pass other laundries to come to mine—and 


the reason is General Electric Filter-Flo® Washers; 
Says Arnold Richman, 449 Washington Avenue, Albany, New York 


/ 


/ 


“| OPERATE two laundries here in Albany,” says 
Arnold Richman. “One is here on Washington 
Avenue and the other on Central Avenue. There 
are 20 washers and 6 dryers in each of them. 
“The most important thing in my business is the 
fact that | use General Electric Filter-Flo Washers, 
and | know women who pass other laundries to 
come to mine because of them. And another thing 
that’s important to me is the personal contact with 
the fine men who put me in business.” 
You, too, will find these and many other advan- 
tages in using General Electric Filter-Flo Washers 
if you are going into the coin-laundry field. 


And remember this about General Electric Filter- 


*% 





Progress /s Our Most Important Product wy 


GENERAL @@ ELECTRIC 
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Flo Washers . . . they’re top loading machines 
(women prefer this type); they need not be bolted 
to the floor and they’ve been exhaustively tested in 
laboratory and actual use. Filter-Flo Washers are 
available in pastel colors and white. 

For full details on General Electric coin-operated 
home laundry equipment mail coupon below. 


To: General Electric Company 

Home Laundry Department 

Appliance Park—Bldg. 1, Room 207 

Louisville 1, Kentucky 
Please send complete information on using General 
Electric Filter-Flo Washers in a coin-operated laundry. 


Name — 


Street 
City & 
Zone 
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AN ADDITIONAL $750. 
NET PROFIT PER YEAR 


COFFEE BAR...a complete 
refreshment center in only 
13” of space. 





@ Serves Nescafe and Maxwell 
House coffee, Nestles Hot 
Chocolate or Hot Tea. 


@ Completely Sanitary. 


@ No cleaning or spoilage, 


simple instructions, no main- 
tenance problems. 


@ Coffee Bar holds 180 cups. 


@ Coffee Bar pays for itself in 
less than 4 months. 


@ $2.00 net profit per day, or 
$750. net profit per year. 


Contact now! 


ULTR-O-RAY Vendor 
2940 North 7th St. 
Harrisburg, Pa. 


NOTE: Many areas available for 
exclusive distributorships. 
CIRCLE NO. 126 ON POST CARD 
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What’s New 


continued from page 10 


soil pipe with a %4” slope. All 
wiring meets the standards of the 
National Electrical Code. Each ma- 
chine is equipped with a separate 
circuit and circuit breaker. 

CIRCLE READERS SERVICE CARD No. 7 


SAFETY LOCK 


A safety lock and attached or 
built-in coin meter are features of 
the Speed Queen dryer, manufac- 
tured by a division of McGraw 
Edison. This 50-pounder dries a 
full load in 30 minutes and uses 
approximately 130,000 Btu an 
hour. This dryer has a 2 hp motor 
and is 48” long, 3842” wide and 
76” high. 

CIRCLE READERS SERVICE CARD No. 8 


HI-SPEED WASHER 

An 18 minute wash, rinse and 
spin-dry cycle is featured on the 
model WCOZ-GP by Frigidaire. 
This washer has a spin speed of 
1,140 rpm and has a hot water re- 
quirement of 162 to 22 gallons. 
It is top loaded, has a nine-pound 
capacity and is available in three 
pastel shades in addition to white. 
Three ring agitator action is also 
featured. 
CIRCLE READERS SERVICE CARD No. 9 


CHANGE MAKER 


Among the features claimed for 
the L. F. Grammes & Sons Univer- 
sal Change Maker are: Changes 
halves, quarters, dimes; huge 





capacity; non-electric; rejects slugs; 
and simple installation. The com- 
pany reminds coin-operators that 
“easily available change increases 
goodwill and sales.” 

CIRCLE READERS SERVICE CARD No. 10 


PROMOTION MATERIAL 


Line of promotional material, 
from signs and banners to person- 
alized ash trays, pens, dime banks 


and nail files, may be obtained 
from the Adcraft Sales Promotion 
Co. The company _ says _ that 
responses from 12,000, coin-op 
owners proves the need for a reli- 
able source for coin-op promotional 
material. 

CIRCLE READERS SERVICE CARD No. I} 


VENDING MACHINE 
PRODUCTS 


Cowles Chemical Co. offers a 
complete line of vending machine 





products for coin-ops, including 
STED-bleach; STED-brite, = dry 
bluing and brightner; STED, con- 
trolled suds detergent and STED- 
break, for heavy-soil work clothes. 

RCLE READERS SERVICE CARD No. 12 


FOLDING TABLE 


A laundry folding table, designed 
especially for coin-op use, has been 
introduced by Clesco National, Inc. 
The manufacturer claims that the 





| 


table will fit any floor plan. It is 
six feet long, two feet wide, has a 
formica top and protective strip- 
ping. The legs can be folded and 
are pre-drilled to take a floor bolt. 
CIRCLE READERS SERVICE CARD No. 13 


PROMOTION SERVICE 

Created to provide personalized 
sales - building campaigns exclu- 
sively for coin-ops is the aim of 
Vendaids, a newly-formed adver- 
tising firm. Monthly promotional 
kits, containing a catalogue of com- 
plete information and _ recom- 
mended procedure in market re- 
search, competition, signs, pre- 
miums, refunds, public relations 
and general advertising pertaining 
to coin-ops, are available on a sub- 
scription basis. In addition, the 
company offers tailor-made cam- 
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The 


Easiest 


TO KEEP POSTED 


on the latest product and systems for COIN- 
OP Laundries is to circle the key number of 
any Advertisement, Products Parade or Free 
Literature item featured in this issue on the 
postage-free Readers Service Card below. In 
no time at all, the information you need will be 


on its way to you. 


Postage will be paid by: 
READER SERVICE DEPARTMENT 


COIN-OP 


10 East 40 Street 


BUSINESS REPLY MAIL 
Neo Postage Stamp Necessary If Malled In The United States 


New York 16, New York 
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Information 


-»+ YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
product or system featured, simply circle the 
key number on the postage-free Readers 
Service Card below. In no time at all, the in- 
formation you need will be on its way to you. 
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CIRCLE READERS SERVICE CARD No. | 10-cent candies are also vended. A 

thermostatically controlled 1000 

WASHER watt hot water system and 75-cup 

Whenever the lid is raised, a column are two features of model 

safety switch brings the new Gen- 49-34. It’s available in decorator 
gray baked enamel. 

CIRCLE READERS SERVICE CARD No. 16 


PROFIT INFO 

The profit advantages of Unimac 
Coin Laundries claimed by the 
Unimac Co. are outlined in a six- 
page brochure entitled, “A Perma- 
ment Profitable Business.” The lit- 
erature describes the company’s 
heavy duty equipment for coin op- 
eration and discusses the 12-minute 
wash-rinse-extraction cycle. 


eral Electric washer, 1 # ~ 
eral Electric washer, model i WC CIRCLE READERS SERVICE CARD No. !7 


474T, to a halt—in any cycle. The 
10-pound capacity unit also fea- COMMERCIAL DRYER 
tures a complete 20-minute cycle, 
and a removable filter that acts as 
a detergent dispenser as well as 
filtering the water during the wash 
cycle. 
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Underloading of dryers need no 
longer be a problem, says Clesco 


COIN SNACK CENTER 
Compact “Take-a-Break” snack 
center, announced by Lehigh, Inc., 
is no bigger than a conventional 
cigarette vending machine. The unit 
dispenses hot coffee, cocoa and 


National, Inc., with its capacity- 
tailored Jet dryer. Built on the as- 
sumption that customers tend to 
underload rather than overload 
dryers, the unit does not expend as 
much gas as a larger unit to dry a 
small load. 
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soup, drypacked in sealed envel- STARCH BOXES 


opes and mixed to taste. A flexible A “convenience package” for its 
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OPPORTUNITIES FOR "YOUR OWN BUSINESS" 


rampotin (enter Antal Yo 


Designed by men who Designed throughout for 
know trampolining and | rental track use instead 
manufacturing. The of racing, Boyt Karts 
trampolin is the heart are “racy’’ to look at 
of the business. Boyt’s but built tougher and 
triple-lock stitch nylon | heavier for long rental 
web beds are built to service. 


—~ 


i= the BOYT co. 


Manufacturing Outdoor Equipment since 1901 


Box 1355 Des Moines, lowa 
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Quick CHANGE 


to larger volume 
in Vending! 


Lee ta 


AVENCO 


MULTIPLE 


COIN CHANGER 


Rids the vendor of the single most 
serious sales block that holds volume 
down @Features a capacity of over 
$200 in change @Deposited coins are 
automatically sorted by types into 
bins for easy servicing @Three sep- 
arate removable plug-in mechanisms 
that stack nickels, dimes and quarters 
in transparent plastic tubes that will 
make change even if one of the units 
is removed e@it’s the only combination 
wall or floor mounted coin changer 
on the market, with pilfer-proof con- 
struction, including a full-length 
safety lock @14” wide, designed to fit 
between wall joists for flush mount- 
ing if desired. 


WIRE, WRITE, PHONE 
Your AVENCO Distributor 
or factory for brochure 


AVENCO 


740 Washington Ave. N., Minneapolis, Minn 
a KT, 
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“Sta-Flo” laundry starch has been 


announced by the A. E. Staley 
Mfg. Co. The powdered starch, 
designed for use in coin-ops, is 
packaged in small single-use boxes. 
Since the product will be dispensed 
through vending machines, the 
company feels this will eliminate 
the need for the housewife to bring 
starch from home. 
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WASHER 
Designed for sustained use and 
for a nine-pound load, the model 
AMW washer has been announced 





by Easy Laundry Appliances di- 
vision of the Murry Corporation 
of America. The unit features an 


| ALWAYS 
USE THE 
EXTRACTOR! 


THE WORD’S 
GETTING AROUND! 


i hiter 
\ ves time, gets a faster, wht! 
Smart Git out spin-Ory extractors. oem 
the extractor, her laundry is just damp & ; 
dy for ironing. 
Then she uses the dryer only for the laundry items 
that do not need ironing. 
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BOCK LAUNDRY MACHINE CO. 









































NAME OF COIN-OP STORE 


exclusive Spiralator washing action 
and a special device which locks 
in the Spiralator so that it can’t 
easily be removed. 
temperatures, 


These wash 
including a_ cold 
water wash and two rinse temper- 
atures are a feature. 
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VENDING MACHINE 

Vend-Rite announces a stainless 
steel bulk detergent and bleach 
vender with a moisture proof cabi- 
net and automatic coin lockout 
when machine is empty. Finished 
in pastel blue and white, and 
Bonderized beneath the baked 
enamel finish, the dispenser is un- 
conditionaly guaranteed against any 
mechanical failure. 
CIRCLE READERS SERVICE CARD No.2! 


VAULT METERS 

A complete line of sealed vault 
meters, designed to permit use for 
either standard or sealed collec- 
tions, has been announced by the 
H. Greenwald Co. The simple addi- 
tion of the “Auto-Lok” money box 
cover causes the money box to lock 
automatically when removed from 







































the vault, the company says. It then 
cannot be opened by anyone except 
an authorized collector. 
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LEASING LITERATURE 


A “General Equipment Check 
List” and free brochure concerning 
equipment leasing is available from 
Nationwide Leasing Co. If you are 
planning to expand or replace 
equipment, contends Nationwide, 
leasing is the practical solution to 
freeing working capital. 
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PORTABLE MONEY COUNTER 


Coin-Op Industries has intro- 
duced a coin-op money counter 
designed especially for coin-op 
laundries. It is a portable, light- 
weight unit with cast aluminum 
frame and gears. Counter comes in 
black or coppertone. 
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CANVAS HAMPER 


Both lightweight and ruggedly 
constructed, the W. T. Lane & 





THIS NEWSPAPER ADVERTISEMENT 


IS PART OF A SALES PROMOTION 
KIT TO BUILD 


BIGGER °_$ 


VOLUME AND 


PROFITS 


FOR BOCK 
EQUIPPED 
COIN-OPS 


5 § 
$ $ 


More and more coin-op cus- 
tomers are looking for the 
stores with Bock Extractors 
and Spin-Dry Service. 


Bock, the leading extractor 
manufacturer, now offers op- 
tional promotion kits to 
increase profits for Bock 
equipped stores. 


DON’T DELAY. WRITE FOR ALL THE DETAILS 
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Bros., Inc., canvas hamper features 
a sturdy hanging rod and two 
heavy-duty slide fasteners. Hamper 
has a plywood top that opens over 
ends or sides. The unit turns on 
ball-bearing, rubber-tired casters. 
Available as optional equipment is 
sponge rubber padding around rim 
under the leather binding. The 
hampers are available in a variety 
of sizes. 
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WATER SOFTENER 


A low cost, high flow commer- 
cial water softener for coin laun- 
dries is the latest addition to the 
Universal Water Softener Co. line. 
It features, according to Universal, 
extra heavy duty steel tanks, hot- 
dip in and outside galvanization, 
automatic backwash control, auto- 
matic bypass of water during re- 
generation, four-position multiport 
valve and an adjustable timer clock 
for different water conditions, the 
company says. The unit is avail- 
able with manual, semi-automatic 
and fully automatic regeneration. 
CIRCLE READERS SERVICE CARD No. 26 


ENTRANCE SIGNS 


An illuminated, revolving direc- 
tional sign can be obtained from 
Rev-O-Lite Co. It’s ideal for the 
entrance to shopping center coin- 
ops, the company says, made of 
plexiglas and aluminum, it is 
weather resistant and easily visible 
from a distance. The advertising 
copy can be changed at will. It is 
said to be simple and inexpensive 
to install. 
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VENTILATION DATA 

A brochure describing unit venti- 
lators is offered by Warren Webster 
& Co., Inc. The brochure features 
a fold-out spread illustrating the 
unit operation through an exploded 
view of its components. In addition 
to sections dealing with product 
features, it describes matching unit- 
ized cabinets and other Webster 
Systems for the coin-op. 
CIRCLE READERS SERVICE CARD No. 28 


STEAM TRAP CATALOGUE 


A new steam trap catalogue, 
illustrated and in color has been 
published by MIL Div., Farris 
Engineering Co. It provides de- 
tailed information about the com- 
plete line of low-cost bi-metal 
thermostatic and float thermostatic 
steam traps. The steam traps are 
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equipped with an_ indestructible, 
stainless steel, bi-metal thermal ele- 
ment, which is unaffected by water 
hammer, frost, corrosion or rough 
handling, the company says. 
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TANKLESS WATER HEATER 


Four hundred gallon delivery at 
100 degree rise is the claim made 
by National Combustion Co. for 
its mew tankless water heater. 


Designated SM 400, the multiple 
unit has an oversized copper heat 
exchanger designed to meet the 


higher per minute demands of 
coin-ops. The SM 400 is gas fired 
only. 
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WATER CONDITIONER 


Coin-op owners, says the Fitch 
Distributing Co., can save heating 
and plumbing costs with its Deep 
Water conditioner. The conditioner 
is said to eliminate corrosion, rusty 
water, scaling, and iron deposits 
while reducing water hardness. 
Installation, according to the com- 
pany, is easy and can be accom- 





Coin-Op 


STOP Laundry Floods!* with... 
SUDS-O-SEAL 


¢ FLOODS caused by water and suds overflow at the stand pipe drainage 
behind the machines. FLOODS caused by a drain hose kicking out of place. 









aSeeeen, goaneon 


$750 FOR EACH 4” STAND PIPE 
INSTALL YOURSELF in a few 
minutes. Place SUDS-O-SEAL and 
drain hoses in the stand pipe — 
Tighten 4 bolts — soft valilion seal 
expands to grip each drain hose and 
the cast iron stand pipe! 


Insert drains 
from up to 4 
washers 


SUDS-O-SEAL 


STAND PIPE 4°" 


STOPS 
EXPENSIVE 
FLOODS! 


SUDS-O-SEAL pre- 
vents hoses from kicking 

out of place — prevents 
overflow of excess suds or water 


behind the machine — SUDS-O-SEAL is a must for your Coin-Op Store. 


¢ SIMPLE e FOOL PROOF ¢ EASY TO INSTALL 


WHY WORRY ABOUT FLOODS IN YOUR STORE — ORDER TODAY! SUDS-O-SEALS 
will save many times their cost in possible damage or liability claims. SAVES 
expensive cleanup costs! 


Average installation requires 5—SUDS-O-SEALS—ONE SEAL FOR EACH 4" open stand 
pipe — $7.50 for each seal. 


ORDER TODAY! 


25°, cash with order — balance COD or prepaid if cash in full with order. Specify make 
of washer when ordering. 


ALSO AVAILABLE THROUGH YOUR LAUNDRY DISTRIBUTOR 


SUDS-O-SEAL Company 


1832 SUFFOLK RD. COLUMBUS 21, OHIO 


DISTRIBUTOR INQUIRIES INVITED 
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plished by the coin-op owner in 
minutes. 
CIRCLE READERS SERVICE CARD No. 31 


BUILT-IN METERS 

Built-in coin meters are featured 
in the Tri-Dry and Mark V dryers 
by the IJnternational Dryer Corp. 
Drying time in both is approxi- 
mately one pound per minute. The 
Tri-Dry has a capacity of 27 
pounds, while the Mark V is of 
50-pound capacity. Both are gas 


J 


with the New 


SPECIFICATIONS: 48" high, 15!/2" 
48 
Capacity: 80 bags. 


e Simple, fiush-wall 
mounting. Easy to load. 


#17, (most popular 
size) moisture 
treated, wet wash 
bag. 


Heavy duty, rein- 
forced all metal 
machine, featurin 
forced mechanica 
ejection. 


Burglar-proof Ace Lock. 


Ibs. Finish: Baked enamel—White, 


venience that BRINGS CUSTOMERS BACK! 
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ORDER TODAY! 


1 
VEND-A-BAG, Dept. 2, 596 Ponce de Leon Ave. N.E., 
(telephone TRinity 3- 3462) 


) Please rush more information , 
) Enter my order for one Vend-A-Bag Machine 


( ) Check for $139.50 enclosed 
( ) Check for $25.00 deposit enclosed 


( ) Also send me 500 bags @ $29.75 


NAME 
ADDRESS 


Atlanta, Ga. 
( 
( 


DISPENSER 


wide, 12" deep. Wt. 
Red and Brown. 
PRICE: $139.50 F.O.B. Atlanta, Ga. 


VEND-A-BAG provides EXTRA PROFITS, and EXTRA con- 
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heated. The larger dryer is 46” 
long, 36” wide and 75” high. The 
smaller unit is 2912” by 37142” by 
68”. The latter unit can be installed 
through a standard household door. 
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OIL FIRED WATER HEATER 


Direct fired volume water heaters 
are being offered by Portmar Water 
Heater Co. These units, according 
to the company, are ideal for coin- 


im the 
BAG 


SENSA | 


© DISPENSES large 


LARGE CAPACITY 
She? Se Gee 
LAUNDRY BAGS 
SCONVENIENT 


*DURABL: 
*EASY 10 Caney 
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ops because they automatically sup- 
ply large quantities of water. Heat- 
ers are available in four sizes, 
ranging from 135 to 300 gallons 
per hour. They are equipped with 
anode rods for added protection 
against Corrosion. 
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FM RADIO 


FM background music, in crisp, 
full tones, may be had with a 
Blonder-Tongue Laboratories, Inc.., 
radio, the company says. Housed 
in a modern plastic cabinet in two- 
tone and solid color combinations, 
the radio has an acoustically bal- 
anced rear-mounted speaker system 
for “full circle” sound projection. 
CIRCLE READERS SERVICE CARD No. 34 


UTILITY UNIT 

A universal utility unit by West- 
ern Boiler Engineers, Inc., pro- 
vides each washer with individual 
hot and cold water valves and in- 
dividual electrical outlets. There is 
a heavy steel support and cover for 
a coin changer welded to the unit 
frame. A drain pipe and risers pro- 
vide complete drainage for all units, 
the company says. 
CIRCLE READERS SERVICE CARD No. 35 


HOT WATER LITERATURE 


“Hot Water for Laundries,” a 
100 page, loose-leaf catalog of hot 
water heating data, is available 
from the Permaglas Division, A. O. 
Smith Corp. The catalog, CH-108, 
contains new laundry water heat- 
ing sizing tables, several problem 
and solution case history briefs, 
new piping systems and diagrams, 
comparative fuel cost charts, water 
heater and tank specifications. 
CIRCLE READERS SERVICE CARD No, 36 


TRAMPOLINE CENTER 


Coin-Op owners looking for 
other areas of investment possibili- 
ties might turn to opening a tram- 
poline center, suggests The Boyt 
Co., manufacturers of trampoline 
equipment and the centers. Liter- 
ature is available from the com- 
pany. 

CIRCLE READERS SERVICE CARD No. 37 

BOILER-HEATER BULLETIN 

A new bulletin, No. 4011, de- 
scribes application of Vapor Heat- 
ing Corp.’s new line of water tube 
boilers and water heaters. O 
CIRCLE READERS SERVICE CARD No. 38 
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2 ‘ It makes good business sense to join the leaders. The Aldry 
33 | Dryer is designed and built specifically for laundry stores 

; | for ALD by the manufacturer whose creative engineering 
>, | i capabilities are respected and recognized throughout the 
2 world and whose advances are imitated years later. 


Aldry Dryers 
z : : —— manufactured for ALD 
| y 2 3 by Huebsch Originators 


Whether you need ruggedly built Aldry 
Commercial Dryers which will handle one to six 
loads with ease... or other trouble-free equipment 
for an entire new store, it’s smart to consult 

ALD. Proper balanced equipment, engineered 
exclusively for the laundry store industry... backed 
by intelligent store planning, a national service 
and parts organization, and the nation’s most 
complete advertising programs have made over 
9,500 licensed Westinghouse Laundromat® stores 
supreme in profits and consumer acceptance. 


Can you risk your capital on untried equipment and 
inexperienced distributors when you too can afford to 
have the best, work with ALD, and profit by the consumer 
acceptance of the sign of the licensed Westinghouse 
Laundromat Store? Call or write for equipment 
information and details on ALD’s liberal financing plan. 


ALD, Inc. 


7045 North Western Avenue, Chicago 45 
Offices in 44 principal cities 
ALD Canada, Ltd., 


54 Advance Road, Toronto, Ontario 
© Ald, inc. 1960 
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“Soft water attracts 
new customers” 


BRUNER Water Softeners 


can boost your sales and profits 
Thousands of laundry store owners have found that soft 
water washes bring in new customers. . . and the long-life, 
low-cost operation of Bruner Softeners helps keep profits 
up. Here are a few of the reasons why more laundry store 
owners choose Bruner Water Softeners than any other brand: 
@ GALVANIZED TANKS. All Bruner Softener tanks are 
double-dip galvanized inside and out for long, trouble-free 
life. M% OVERSIZED PIPING. Piping is designed to supply the 
high flow rates necessary for efficient laundry operations. 
Cuts maintenance costs. Bruner Soft Water prevents sludge 
and lime soap build-ups on laundry equipment. M™ IMMEDI- 
ATE DELIVERY. Bruner Softeners are sold everywhere, 
available immediately from your regular laundry equipment 
distributor. M ALL SIZES. Bruner Softeners, both automatic 
and manual, come in 9 different sizes with exchange capac- 
ities ranging from 200,000 to 900,000 grains. 

Ask your distributor about Bruner Water Softeners today. 


BRUNER Corporation 

Milwaukee 9, Wisconsin 

Division of HAGAN Chemicals & Controls, Inc. 
CIRCLE NO. 107 ON POST CARD 
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Conversion 


continued from page 42 


converting. I didn’t buy a business to devote my 
whole life to. I wanted an investment, not a full- 
time job. I wanted time to plan and carry out 
other business ideas.” 

Mitchel closed his service store. He evaluated 
the prospect of converting some of his existing 
equipment to coin-op use and rejected it. As long 
as he was going to start afresh, he was going to 
start with the newest equipment available. So, 
on top of his original debt, he borrowed an addi- 
tional $10,000. His store was closed for a little 
less than a month. Except for one fairly new 
25-pound extractor which Mitchel himself con- 
verted to coin-operated use, all the equipment was 
junked. In came 17 nine-pound washers and five 
30-pound dryers. Except for the installation of a 
long bench for waiting customers, nothing was 
done to the interior of the store. 

Even though he was now saving $65 a week 
in salaries, a combination of his increased debt, 
and a raise in rent from a monthly $150 to $225 
made it imperative that the store start paying 
immediately. (His lease contained an escalator 
clause). Right from the start things got a lot 
better. The first week of coin operation was equal 
to a top week’s gross in the service store. Within 
three months, however, weekly gross had tripled. 
“Instead of a weak $500 a month,” says Mitchel, 
“I was now doing a money-making $1,500 a 
month. And it’s gotten better ever since. 

Mitchel is now a confirmed believer in a com- 
plete coin-op service. He has installed two vend- 
ing machines which dispense soap, bleach, am- 
monia and bluing. Since the original installation, 
business has increased to the point where he had 
to add seven more nine-pound washers, one more 
25-pound washer, another 25-pound extractor, 
and two additional 30-pound dryers. 

Recently, his success in Brooklyn prompted 
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Mitchel to build another coin-op on Jersey City’s 
busy Central Avenue. “Response to this new 
store was just amazing,” he says. “I opened the 
New Jersey store with 18 nine-pound washers 
and five 30-pound dryers. Almost immediately 
I had to knock out a wall and expand. I added 
five more 30-pound dryers and two extractors. 
I also installed soft drink and candy vending ma- 
chines. These are not only making me extra 
money, but they have increased goodwill to the 
point where I’m definitely going to install them 
in the Brooklyn store.” 

It is a source of constant pride to Mitchel that 
both stores are now paid for. He anticipates 
opening more stores throughout the Eastern sea- 
board. Whereas he had originally anticipated go- 
ing into several areas of business, Mitchel now 
intends to confine himself to the building and de- 
velopment of coin-ops exclusively. When ques- 
tioned about his method for determining a good 
location for a new coin-op, Mitchel replies: “Any 
area is a good potential location. Almost any 
part of the country is growing. If you build in 
a suburban area, you get the drive-in trade. If 
you build in an urban area, while people don’t 
bring in as heavy loads as they do with cars, you 
get a repeated walk-in trade. The point is that 
the coin-op is logical. Almost all people fall into 
at least one of the three categories that patronize 
coin-ops. One, the people to whom economy is 
foremost; they must save money. Two, people 
who simply do not have time during normal work- 
ing hours to attend to their laundry. And thirdly, 
and this goes for almost all people, those who 
want to do their own laundry; who want so much 
soap, so much bleach, etc.” 


Few conversion problems 


What of the problems of converting from serv- 
ice to coin-op. Mitchel seems to feel they are 
few. “The only advice I would give,” he says, 
is to warn people who are thinking of converting 
to examine their potential market carefully. If 
you're converting, it means that you’re converting 
from something. It means that you already have 
money tied up in a not-too-successful operation. 
You don’t want to throw good money after bad. 
Possibly, the reasons for your store’s failure lic 
in you, not the store. There is room for both 
service stores and coin-ops. Don’t immediately 
dismiss your service store as a bad idea. The 
trouble might be in the way you run it; the way 
you do business. If, however, indications are that 
a coin-op is wanted, by all means go ahead with 
it. Try, as I did, to utilize available equipment 
and plumbing. Do not, however, convert out- 
moded, unattractive equipment to coin-operated 
use. People do not want to do business with yes- 
terday’s machinery. And give your new coin-op 
advance publicity. Let the public know what 
you're doing. Remember, you're building the 
store for them. 

“Other than that, common sense and good pub- 
lic relations should almost assure your success.”” O 
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VEND AMERICA’S FINEST 
PACKAGED LAUNDRY PRODL 


AL SLL 


ere 


eT aala Vendor 


MORE EXCLUSIVE SELLING FEATURES 


Extra large capacity @ ‘8’Columns @ 200~-5¢ vends 
ov The Smooth-O-Matic Accepts 10¢ — vends product - 
— returns 5¢ 
Brilliant Fluorescent 7 
Q National Slug Rejector, easily removable for cleaning 
- or maintenance 
© All working parts heavily Cadmium Plated to guard 
against rust 
© One Year Guarantee on all parts 
©) Dual Coin Panel can be set to vend at 5¢ or 10¢ 
€} Empty Column registers “Empty” and the column 
automatically locks 
© Special Leveling Legs, adjusts to floor surface 
Large, full-size attractive mirror 
@ Available in 6 attractive colors 


Display “Smoothie” individual packaged 5¢ envelopes, 
a complete assortment of laundry items! Write for 
our NEW LOW PRICES. 


PESTO ST Mee ee On 


17325 LAMONT AVE. + DETROIT 12, MICHIGAN WRITE US ON 


PHONE FO. 6-3820 YOUR LETTERHEAD 
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Allied Activities 


continued from page 50 


The appointment of James D. 
Hopkins as national field sales 
manager has been announced by 
Ironrite, Inc. He formerly was re- 
gional sales manager of National 
Presto Industries. 


Appointment of Edward C. 
Regan as sales manager of 
the Keever- 
Beach Division 
of The Keever 
Starch Co. has 
been announced. 
A 30-year vet- 
eran in the laun- 
dry field, Regan 
served the past 10 years as sales 
manager of the Beach Soap Co. 
The Keever-Beach Division sells 
soaps, starches, sours, detergents, 
press pads and other products 
for the laundry industry. 





Fitch Distributing Co., has 
appointed Mrs. Ruth Crow as 
sales manager. 
Fitch handles 
such equipment 
as water heaters, 
water condi- 
tioners, wash 
line pre-fab, fold 
aid and layout 
tables, starch sink and wringer 
tables, etc. Mrs..Crow has eight 
years experience in purchasing, 
planning and customer relations. 





McCall’s Magazine has 
awarded its “Use-Tested Sym- 
bol” to the entire Econ-O-Wash 
coin-op laundry franchise  sys- 
tem. Customarily, the magazine 
awards this evidence of approval 
only to specific products or serv- 
ices. The Econ-O-Wash bestowal 
was McCall's first award to an 
entire operation-unqualifiedly. 
Part of the McCall’s_ report 





read: “We found the automatic 
washers very effective in remov- 
ing soil from fabrics; the dryers 
safe for all fabrics . . . Our rep- 
resentatives were impressed with 
the clean, orderly and pleasant 
atmosphere of the laundries.” 


The appointment of Thomas 
E. Williams as controller of 
Stovall and As- 
sociates, Inc., 
has been = an- 
nounced by 
president Ros- 
coe Stovall. The 
company is the 

™ exclusive dis- 
tributor in the Indiana area for 
Speed Queen commercial coin 
laundry equipment. Stovall al- 
sO operates a chain of coin-ops 
in Indiana and Kentucky. The 
company specializes in package 
plants, that is, doing the entire 
installation and supplying all re- 
quired parts and service. 
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Eugene Parsons has been ap- 
pointed district manager of all 
divisions of the 
Pullman Vac- 
uum Cleaner 
Corp. Parson 
will direct sales 
in Alabama, 
Tennessee, Ken- 
tucky, Mississip- 
pi and the Florida panhandle for 
all Pullman products, which in- 
cludes a commercial automotive 
vacuum cleaner, floor machines, 
and boiler and furnace cleaners. 


International Duplex Corp. 
announces the appointment of 
the recently organized firm, Ash- 
ton-Douglas Associates, Inc. as 
exclusive distributors of its 
washer-extractor in the Southern 
California area. International 
Duplex, headquartered in San 
Francisco, manufactures a 
washer-extractor for coin-ops, 
motels, nursing homes and other 
commercial uses. Ashton-Doug- 


















las is in South San Gabriel, Calif. 


Earl E. T. Smith, diplomat and 
financier, has been elected a di- 
rector of Auto- 
matic Canteen 
Co. of America, 
announced Na- 
thaniel Lever- 
one, board chair- 
t man. Smith was 

U. S. Ambassa- 
dor to Cuba from 1957 to 1959. 
He is a member of the N. Y. 
Stock Exchange; a director of 
Palm Beach Bank & Trust Co.; 
and a former director of New 
York Central Railroad; New 
York Dock Company; New York 
Dock Trade Facilities Corp; and 
Wright Aeronautical Corp. Smith 
accompanied Vice President Nix- 
on as a special representative of 
the United States to Brazil at the 
inauguration of Brazilian Presi- 
dent Kubitschek. 


About 150 Midwestern CoIN- 
OPerators attended the Automa- 


Rust Free HOT WATER 


NATCO is UNCONDITIONALLY 
GUARANTEED that it can never 
cause rusty wash water. 


exchanger. 


all times. 


Thousands in continuous use since 1946. 
or edhe ae 


tion Equipment, Inc., Training 
School, held at the Ryan Hotel, 
St. Paul, Minnesota, July 29 and 
30. COIN-OP Magazine’s assist- 
ant publisher, Hy Schwartz, 
spoke about the future of the 
coin laundry business. The ses- 
sion concentrated much attention 
on the latest equipment on the 
market, their use and applica- 
tion. 


Promoted to the position of ad- 
vertising and sales promotion 
manager of the 
Permaglas divi- 
sion of A. O. 
Smith Corp. has 
been James F. 
Donnelly, Jr. He 
joined the com- 
pany in 1952. 
His promotion, said the company, 
is part of a stepped up marketing 
program necessitated by the num- 
ber and diversity of products 
manufactured by the division. O 











Here is positive proof why: 
Wash water flows only through copper heat 


NATCO is indirect-fired, guaranteeing years 
of troublefree operation. 


Extra large built-in heat reserve, eliminates 
rusty storage tanks. 


Positive temperature control of wash water at 


NATIONAL COMBUSTION CO. 


101-06 43 AVENUE e 
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HIGHER Profit 
PER SALE 





The Gold Medal Popcorn Vendors puts 
7c profit per dime sale within your 
reach. You'll have more satisfied pa- 
trons as well as better weekly sales. 
Machine pays for itself several times a 


year out of profits. 


Only Gold Medal can offer these fea 
tures: 


@ up to 8c profit per dime sale 
less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 


completely corrosion resistant 


container cost under 3/10c¢ each 


Dealer inquiries 

invited. (e 
A limited number \\3" 
of areas open. . 


TN mL Mne 


303 E. Third St., Cincinnati 2, Ohio 






for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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NEW @ 
OPENINGS 


— NEW ENGLAND — 


F. L. Graves, who makes his 
home in Burlington, Mass., has 
recently opened a Philco-Bendix 
coin-op, under the name of 
C. G. S. Corp., in Stoneham. This 
is the second store being operated 
by the corporation. The first is in 
Peabody, Mass. 


A new Philco-Bendix store was 
opened in Brighton, Mass., by 
Leroy M. Burns. 


Located in a shopping center next 
to a large food market is Joseph 
Guisti’s coin-op. The Philco- 
Bendix store is owned by Vejo 
Enterprises, Inc., and is in South 
Dartmouth, Mass. 


Frank Lawson’s Philco-Bendix 
coin-op opened in Natick, Mass., 
did over $700 the first week in 
business. 


Bob Chapman opened his Philco- 
Bendix coin-op in Clinton, Mass. 


— NORTH — 


Wally Lindquist recently opened 
a Speed Queen coin-op, The 
Groveland Park Speed Wash, on 
S. Cleveland street, St. Paul, 
Minn. 


An Ironrite franchise has been 
granted to the All-Day, All-Nite 
Laundromat, North Main Street, 
Adrian, Mich. 


— WEST — 


Bluebird Laundry, a Maytag 
equipped coin-op in Casper, 
Wyo., was opened by Hazel 
Dunbar. 


— SOUTHWEST — 


From cattleman to COIN-OPerator 
was the move made by Henry F. 
Linneman, owner of the Maytag 
Magic Clean Laundry in Phoenix, 
Ariz. 


A built-in television set has been 
included for the entertainment of 
customers in Harry Slaton’s sec- 
ond coin-op in Orange, Texas. 
The plant, located in a new shop- 
ping center, is equipped with 18 
washers and 7 dryers. 


Mrs. Ezelia Alexander has re- 
cently opened a coin-op in Du- 
mas, Texas. 


A 24-hour coin-op was opened 
by G. C. Young, in San Antonio, 
Texas. 


An Econ-O-Wash coin-op has 
been opened by Lester T. Rad- 
ford, a druggist, in Salt Lake City, 
Utah. 


— MIDDLE STATES — 


Jiffy Clean Launderette, a May- 
tag installation, has been opened 
in Boise, Idaho, by John Miller 
and his wife. 


Charles Bogan of Valparaiso, Ind. 
recently opened a Maytag coin-op 
in that city. 


A Wash °N’ Save Coin-Operated 
Laundry has been opened in 
Zionsville, Ind., by Allen Sanders. 


The first Violet Ray Wash & Dry 
coin-op in Orrville, Ohio, has 
been reported by its owner, Corky 
Bowman. It has 12 washers and 
four dryers. 


— SOUTH — 


John R. Barnes of Lumberton, 
N.C., announces the opening of 
his new coin-op in Pembroke, 


NAL. 


Goldsboro, N.C., saw the open- 
ing of Earl Whitted’s new coin- 
op. 


Messrs. Robinson and Hinson of 
High Point, N.C., have com- 
pleted work on their coin-op in 
that city. 

If you know of new coin-ops 
opening in your area, please send 
us the name and address of the 
owner and location of the new 
store. Mail to: OPENINGS, C/o 
COIN-oP, 10 East 40th Street, 
New York 16, New York. There 
is no charge for this service. O 
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Tax "penalty" study 

At its recently held meeting in 
Montreal, Canada, the board of 
directors of the National Associa- 
tion of Coin Laundry Equipment 
Operators, Inc., approved a com- 
prehensive study of the legality 
of state and local taxes levied on 
a per-machine basis of coin laun- 
dry equipment. It is expected that 
results of the study would be 
influential in court tests of this 
type of legislation. The board’s 
counsel has been instructed to 
present his findings at the meet- 
ing scheduled for this January. 
NACLEO officials stated, that 
while coin-ops are ready and will- 
ing to carry their fair share of 
community taxes, taxation on a 
per-machine basis constitutes a 
penalty on a method of doing 


ASSOCIATIONS FORMING 


CALIFORNIA 
Sam H. Garber 
13020 Moorpark Street 
Studio City, California 


MARYLAND 
Sidney A, Levy 
8101 Eastern Avenue 
Silver Spring, Maryland 


NEW YORK 


Don Becker 

Hokanson's Sales & Service 
133-137 Furman Street 
Syracuse, New York 


NEBRASKA 
Alick Altman 
849 South 24th Street 
Omaha, Nebraska 


OKLAHOMA 
Dan W. Reddick 
1824 North Louisvi.le 
Tulsa 22, Oklahoma 


Ellis C. Moses 

Ellis Home Appliances 

57 North Lewis Avenue 

Tulsa, Oklahoma 
PENNSYLVANIA 

William T. Jackson 

Erie Appliance Parts Company 

554 West 4th Street 

Erie, Pennsylvania 


Lillian Monsky 

c/o Pine Laundry Center 
645 Madison Avenue 
Scranton, Pennsy!vania 


FOR ADDITIONAL INFORMATION 
CONTACT THEM DIRECT! 
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business and places the coin- 
operator at a competitive dis- 
advantage. This type of taxation 
usually comes about because local 
taxing authorities tend to place 
coin-operated laundry machines 
in the same class with coin-oper- 
ated devices which provide neither 
a service nor merchandise. 
NACLEO’s entire member- 
ship has been asked to submit, to 
the executive office, any informa- 
tion relating to this type of legis- 
lation anywhere in the country. 
Information of this type should 
go to: Martin Slutsky, Solon 
Service, Inc., 712 Dupont Circle 
Bldg., Washington 6, D. C. Slut- 
sky is president of the association. 


New lowa association 

We have an announcement 
from Des Moines of the forma- 
tion, as of July 1, of the lowa 
Coin Laundry Association. Ac- 
cording to the announcement, the 
association will eventually include 
the entire state. It is a non-profit 
group. R. J. Lande is its first 
president, Mrs. Don Proudfit its 
first secretary. Both officers live 
and operate coin-ops in Des 
Moines. COIN-OP extends its best 
wishes to this new group. 


Midwest group hits back 

The August 3 issue of the Mid- 
west Association of Automatic 
Laundry Stores’ Bulletin has, 
stapled to it, four circulars cur- 
rently being distributed to legis- 
lators throughout Illinois by the 
Chicago Laundry Owners Asso- 
ciation. Two of these circulars 
are merely open letters to legisla- 
tors exhorting them to pass laws 
prohibiting unattended coin-ops. 
The remaining two circulars are 
reprints from Chicago news- 
papers. One shows a _ headline 
screaming “Body of Boy Found 
In Dryer.” 

The second reprint tells of a 
fire in a Gary, Ind., hotel said to 
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S.C.A. 
WATER 
SOFTENER 


Let S.C.A. put your old softener 
into good working order. 





Customers won't put up with 
GREY-looking wash! Your Hot 
Water System won't put up with 
hard water! 


Ask your jobber or write us for complete 
information. 
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have started in a coin-op on the 
first floor of the hotel. 

To quote from the Midwest 
Association of Automatic Laun- 
dry Stores’ Bulletin: “These 
letters appeal to passion and not 
reason.” The Bulletin goes on to 
tell association members that the 
only way to fight its publicity- 
minded enemys is through a 
strong association. 

We at COIN-OP can only agree 
wholeheartedly with the MAALS 
editorial. A strong association is 
as necessary these days as the 
lease to your coin-op. 


Detroit tax penalty 

Coin-Op News, published by 
the Self-Service Laundry Owners’ 
Association, Inc., reports that a 
“thorough and comprehensive” 
campaign has been organized by 
several trade associations and 
representatives of various firms 
to combat a proposed City of 
Detroit ordinance which, if 





A QUALITY 


For FREE Pamphlet Write TODAY! 


SOUTHERN 


COMPANY, INC. 


844 Baronne St., New Orleans 12, La. 
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Stop rusty red stains on clothing and plumbing 
CALGON PRODUCT fixtures for only PENNIES PER DAY. 


passed, would impose a license fee 
on each and every “coin-operated 
device” in the city of Detroit in 
the amount of $5.00 per-year 
per-machine. 


Automatic Merchandising 
exhibit 

The 14th annual convention 
and exhibit of automatic mer- 
chandising equipment will be held 
in Miami Beach, Fla., October 
28 through November 2. The 
exhibit is expected to be more 
than 20 per cent larger than last 
year, in terms of new equipment, 
new products and the number of 
people that is expected to attend. 
Those interested in exhibiting, 
can contact Walter W. Reed, 
Director of Public Relations, 
National Automatic Merchan- 
dising Association, 7 South Dear- 
born Street, Chicago 3. 

The December issue of COIN- 
oP will feature a complete report 
of the meeting. O 









30 Minutes 


volume. 


Pioneer Bldg. 


More winter business from your Coin-Op Hair Dryers 
More women use more often during cold weather 


THE NEW COIN-OP HAIR DRYER... 
A must in every successful coin laundry 
@ Adjustable money receptacle. 10c for 10 Minutes; 25c for 


@ All parts maintenance free. No delays or lost customer 
@ Reinforced steel back plus built-in floor brackets for 
protection against pilfering and vandalism. 


COIN-OP uses minimum store space for maximum profits. 


For complete information write: 


COIN-OP INDUSTRIES, INC. 


St. Paul 1, Minnesota 
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Because the other customers don't like 
it, that's why! 


Circle numbers on Readers Inquiry 
Card for Product Information 
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Letters 


continued from page 9 


pat-on-the-back given us by the 
highly esteemed Better Business 
Bureau. We shall try to continue 
to justify their faith in us as a 
prime source of information for 
those interested in the coin-op 
industry—Ed. 


Wants to Tell Story 

Each month we await impa- 
tiently your excellent magazine. 
We read it even before Kipling- 
er’s. 

At a future date, we would 
like to send you a short history 
of our 10 years in the coin-op 
business, and the many funny 
things that have occurred during 
that time. 

Lander’s Coin-Op Laundry 
Rockford, Ill. 

Thanks for your warm praise. 
We’re sure that COIN-OP’s read- 
ers will welcome reading a hu- 
morous story about your opera- 
tion. We're waiting for it—Ed. 


Wants to Reproduce Article 

May we have permission to 
reproduce the article “Direct 
Mail Advertising’ by Elbrun 
French, which appeared in the 
April issue of COIN-OP? 

Bachman Creative Advertising 

Minneapolis, Minn. 

We are pleased to grant you— 
or anyone else who wishes to re- 
print a COIN-OP article—permis- 
sion to do so. Our only require- 
ment is that the line “Reprinted 
from Coin-Op magazine” appear 
somewhere on the reprint—Ed. 





Finds the Right Products 
[ just received my first edition 
of COIN-oP and have read every 
word in it. Your suggestions for 
helping improve service are ex- 
cellent. Also, I am now able, 
through your Reader Service 
system, to get additional infor- 
mation about products I am in- 
terested in. Is there any chance 
of receiving back issues of your 

wonderful publication? 
Mrs. Myrtle Sundstrom 

Osceola, Wisc. 
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Yes, back issues are available. 
Since the top manufacturers in 
the country advertise in COIN-OP, 
you should be able to make in- 
telligent purchases for your coin- 
op—Ed. 


Commends DiCarlo Action 


We were very much impressed 
by the action you have taken on 
the DiCarlo Bill. 

I believe that the steps you 
have taken are extremely effec- 
tive. If we can be of any service 


Running an 
incomplete 


to you, please do not hesitate to 
call on us. 
Monte Huebsch, Jr. 
Huebsch Mfg. Co. 
Milwaukee, Wisconsin 


Group Invests in Coin-op 


I am a member of a group of 
investors that is planning to open 
a coin-op soon. 

We are anxious to be well in- 
formed about the field and feel 
that COIN-oP will be a big help 
in this direction. I would there- 


Work Miracles for 


Automation puts profits 

in the coin-op picture, 

so why pay for tedious 
hand-operated softeners 
when a completely automatic 
water conditioner 

from Water Refining Co. 

can work profit miracles. 


As basic manufacturers 
and not mere assemblers, 


we can offer unmatched features, 
full automation and the low cost 


of only $1049 FOB your city! 


Liberal discounts 
to distributors and dealers. 


Write, today, for full details. 
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fore appreciate your placing my 
name on your subscription list. 
Robert Stencel 
Chicago, Ill. 
Will do, Bob—Ed. 


Gift COIN-OP's 
As the Philco-Bendix distrub- 


utors in a five-state area, we feel 
so strongly about a magazine 
that has the “guts” to come out, 
as you have, against the DiCarlo 
Bill, that we wish to make a gift 
of a subscription to every one 
of our actual and prospective 
store owners. 
John Wood 
Eastern Laundercenter, Inc. 
Chester, Pa. 


Thanks for praise. We shall 
continue to fight, with every 
means at our disposal, all legis- 
lation aimed at destroying, or in- 
fringing upon, the right of coin- 
op owners to conduct business 
as they see fit. As for the gift 
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BULK DETERGENT 
BLEACH VENDER 


5 COLUMN 10-20c 
BOX VENDER 


NOW—A 
FULL LINE OF 
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5 COLUMN 10c 
BOX VENDER 


subscriptions, send us your list 
of names and addresses and we'll 
make sure each and every one of 
them receives COIN-OP from here 
on out—Ed. 


Starts Coin-op 

I have just purchased a newly 
converted coin-op in Oak Park. 
Your magazine was highly rec- 
ommended to me by several 
people in the business. I wonder, 
if in addition to a subscription, 
I might have back copies of your 
magazine. 

My regular employment is, in- 
cidentally, as promotion and 
business manager of a group of 
trade publications in the building 
products field. It is therefore 
with a professional eye that I pay 
tribute to your fine publication. 

Roy N. Barron 
Oak Park, Illinois 


Your subscription is duly re- 
corded and the back issues you 
requested are on their way. 









Jat BRAND 


COIN-OP Goes To College 


Your cooperation in making 
COIN-OP available to the Gradu- 
ate School of Business Library 
will help us to maintain our col- 
lection of economic and business 
materials for research purposes 
and will be greatly appreciated 
by the faculty and students of 
the University. 

Ben C. Driver, Librarian 

Graduate School of Business 

Columbia University 

New York City, N. Y. 


Likes Us 


Thank you for copies of the 
three issues of COIN-OP you sent 
us and for placing us on your 
mailing list for future issues. You 
seem to have a very timely and 
helpful publication. 


J. Wade Rice, Chief 

Counseling & Conference 
Division 

Small Business Administration 

Washington, D. C. O 


seme MARLYN MONEY-MAKERS 


for Coin-Ops 


Double packages vend for 10¢ 
each—give you a good mark-up. 


Luse’s Lo-Sups, the condensed- 
suds detergent; SAFE-WHITE 
BLEACH, safe for all washable 
fabrics; and Lumar, the original 
powdered fabric softener—these 
Marlyn packages are proven mon- 
ey-makers in coin-ops from coast 
to coast. They have two compart- 
ments, each containing enough for 
an average 9-lb. load. 


To fit your present machines or 
inquire about special Marlyn machines. 


~ MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 
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CARRY-ALL 


The last word in laundry carts 
designed for automatic laundry 
industry. 


Chrome plated tubular steel 
carriage. Heavy duty ball bear- 
ing casters. Serial numbered 
plate you can register in case 
of loss. Your choice of three 
different size steel wire baskets 
protected with six non-marking 


2 COLUMN 20 
BOX VENDER 
WALL MOUNTED 


Soup 
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2 COLUMN 10c 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 
COMPANY 


MINNEAPOLIS 16, MINN. 
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Ask your Jobber or write 


R B COMPANY 


rubber bumpers. 


This is our |5th year in pro- 
ducing quality carts and 
baskets for laundry use. 


P.O. Box 28 
Maywood, Calif. 
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CLASSIFIED 
ADVERTISEMENTS 








A 


CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l5c 
per word, BOLD FACE CAPITALS— 
20¢ per word, 10% discount on 3 con- 
secutive tepeat insertions. EXCEP- 
TIONS SITUATIONS WANTED: 
Light face type—5e per word. BOLD 
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HELP WANTED 


Experienced coin laundry salesman for G.E. Laun- 
dries must be experienced. Work in Ky., W. Va. 
and Ohio area. Contact L. A. Grisham, 2022 29th 
Street, Ashland, Kentucky. 


FOR SALE 


Two Norge Coin Launderamas. Forced to sell be- 
cause of death of operating partner. For details 
write: GLM, Inc., 52 East Independence Street, 
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MISCELLANEOUS 


ulkheads custom fabricated to your specifications 
under your label dealers only. We ship anvwhere. 
Olson Products, North Branch, Minn. Write or call 
Isanti—Riverside 2-5654. 





NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS—SUPPLIES—NECES- 
SITIES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR FREE CATALOG 
ADCRAFT SALES PROMOTION COMPANY 
1631 E. GRAND BLVD 
DETROIT ||, MICHIGAN 





COIN BOX SPEED WRENCH 


Perfect for the busy coin-op owner. Collects 32 
unit store in 15 minutes. Just a simple twist of the 
wrist. No more aching fingers or cramped hands. 
$3.95 each, post paid only. Satisfaction guaranteed. 
H. Goodwin, 449 Dunham, Des Moines, lowa. 





COIN BOX KEY HANDLES. 


FITS ALL KEYS. SAVES FINGERS. TWO FOR $3.00, 
POSTPAID ONLY. MONEY BACK GUARANTEE. 
M. ENGLAND, 918 7ist St., Miami, 





FOR RENT: One of our laundry locations, Plumbine 
installed. Put in machines, heater and drvers and 
you're open. Rent under $100. Write: D, E.. Inc 
1180 Highland, Hamilton Ohio 





Closing out Comco water heater models 700. 500 
under distributor cost. New, full warranty. Busines 
Sales, Inc., 20129 Conant, Detroit 


USED EQUIPMENT 


MacLevy-Figurama, largest manufacturer, has used, 
demonstrator and coin-op slenderizing equipment; 
year warranty, Catalog. Call collect: Mr. Husing, 
MU 5-8620 or write: MacLevy, 189 Lexington Avenue, 
New York 16, N. Y. 





SPEED QUEEN commercial model with meter, only 
six months old. Perfect condition. $99.00. Further 
information call OL 8-3354 (New York). 
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HALA 


FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 15th 
of the month preceding issue. Payment 
must accompany order, 
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SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs, Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
ELdorado 5-1353. 





PARTS & MAJOR SERVICE, LAUNDROMAT PARTS 
& SERVICE, 101 E. 6th St., Muncie, Ind. AT 8-416l. 





OPERATORS — NEW MEXICO, ARIZONA, WEST 
TEXAS. "SANDY" the mechanical horse at 10 cents 
per ride will make more profit with less maintenance 
than anything in the store—The KIDS love it, so will 
you. Write Bill Keith, Distributor, 714 N. Mesquite, 
Carlsbad, N. Mex. 





CHRISTMAS GIFT—Help customers save dimes for 
you. Give a Dime Bank Dispenser imprinted for 
year ‘round advertising. This is the most practical 
money-saving idea since the Coin Laundry itself. 
Free sample from Fultz Advertising Specialties, 1029 
Boyd, Traverse City, Michiaan 





WANT TO BUY 





Fifteen good used 20c coin chutes to fit Norge 
washers. Contact P. C, Winner, RD Linden, Penna. 


BUSINESS OPPORTUNITIES 


Moving to Buffalo? Coin Operated ECON-O-WASH 
Laundry available. Operating at good profit. Write 
The Camiolowski Corporation, 66 Reo Ave., Buffalo 
11, N.Y. 


Laundromat, Lawrenceville, Ga. 20 washers, 8 dryers. 
New building. Good lease. Good business! Box 
525, Statesboro, Georgia. 


MACHINERY FOR SALE 


Below wholesale: exhaust fan, timer clock, plastic 
top tables, aluminum Naugahyde sofa, chairs. Used 
6 months: 5 Westinghouse RCM-5 washers $224 each, 
3 (50 Ib) Aldryers, changer, detergent dispenser, 
Aldheet water heater. Box 203, Marietta, Georgia. 


COIN-OPERATED 
SLENDERIZING BQUIPMENT 


Automatic cyclers, vibratory massage belts, massage 
tables, massage rollers Demonstrators—priced below 
mfg's cost. 
Slendermatic, Inc. . 
1455 Harrison Ave., Cincinnati 14, Ohio 


DEALERS 
WANTED 


Coin-Operated Laundry 
Equipment 


National distributor has fran- 
chised territories available 
throughout the country. No in- 
vestment required. You must 


have coin-op sales experience. 
Unlimited financing available. 
You owe it to yourself to in- 
vestigate our offer. 


WHITE CLOUD 


The Robert A. Cloud Company 
877 East High Street 
Lexington, Kentucky 





CIRCLE NO. 112 ON POST CARD 





FOR TOP RESULTS— 


COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell . . . hire a good man . . . or 
seek better business opportunities, COIN-OP Classified Ads are the 
answer. COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


the results! 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


Print or type your advertising message here: ................. 


(number) 


enclosing $ 
to cover cost. 





Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 
New York 16, New York 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 
e ENJOY THE PROTECTION and ¢ ENJOY THE BENEFITS of belonging 


service that mutual association and to an organization created to pro- 
mote your welfare. 












































organization can provide. 


e ENJOY THE BENEFIT OF exchang- 
ing opinion on mutual business prob- 
lems. 


e ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the quick-service—coin-operated 


e ENJOY ADVICE on problems per- 


laundry business. taining to taxes and finance. 





COIN-OP Magazine 
10 East 40 Street 
New York 16, New York 


(J) Please send me further details on the 
local association of quick-service — coin- 
operated laundry owners in my area. | FOR 
understand there will be no obligation. 





INFORMATION ON THE 
ASSOCIATION IN YOUR AREA fill 
out and return this coupon today. 


Business . 


NN ee ee ote wc pew cents o 


City . 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS IOWA MICHIGAN 


M. K. Baker, President Mrs. Don Proudfit, Secy Les Cheeseman 
Arkansas Coin Laundry lowa Coin Laundry Secy-Treas. 
Association Association Michigan Automatic 
P. O. Box 3356 2727 Guthria Laundry Association 
Forest Park Station Des Moines, lowa 625 Sunnyside Drive 
Little Rock, Arkansas : Cadillac, Michigan 








INDIANA 
CALIFORNIA . : D. E. Paquette 
George Gishel Bill Watkins, Secy-Treas. Exec. Secy. 
Exec. Secy. Indiana Quick-Service Coin-Operated Self- 


Laundry Association 
1027 John Street 
Anderson, Indiana 


Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


Service Laundry 

Owners Association 
2310 Dime Building 
Detroit, Michigan 


KANSAS 
CONNECTICUT William Drumond, Jr., NEW JERSEY 
|. A. Lehrer, Attorney Secy-Treas J.C. Murphy, Secretary 


Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Coin-Op Laundries of 
South Jersey 

c/o Quick-Clean 
Laundries 

Camden 5, New Jersey 


ea Charles B. Milstein, Esq. NEW YORK 
S . Tr, igi Coin-Op Laundry Asso- Bill Ferber, President 
ecy-Treas 


ciation of Maryland 
403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners’ Association 
20 Providence Street 
Boston 16, Massachusetts 


American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


Coin Laundry Operators 

Association of Florida 
1203 Willow Lane West 
Cocoa, Florida 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 
Chicago 2, Illinois 


TEXAS 


Gene McDuffie, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 






68 





ADVERTISERS’ INDEX 


Absco-Clean Chemical Company 59 & 47 
NIMS ys icici he Eero . 
American Machine and Metals, Inc. 19 
Automatic Service & Supply Co. .. 60 
Santee ane ae 


Avenco .. 


Bock Laundry Machine Company .. 54 


Boyt Co., The ..... Acwetyay 53 
Bruner Corp. ....... ee 
C & C Manufacturing & Dist. Inc. 8 
Cissell Manufacturing Co., W. M... 41 
Clesco, Inc. eer eek 29 
Cloud Co., Robert A., The . 67 
Coin-Op Industries, Inc. 64 
Commercial Heater Co. 46 
Cook Machinery Co. Cover III 
Dynamic Enterprises 9 
Easy Laundry Appliances 7 
General Electric Co. 5I 
Glover, Inc., Bill 45 
Gold Medal Products 62 
Huebsch Manufacturing Co. 34 & 35 
International Dryer Corp. Cover Il 


International Duplex Corporation .4 & II 


lronrite, Inc, 2 &3 
Lestoil Products Inc. 17 
Marlyn Chemical Company 66 


National Cleaning Equipment Corp. 52 


National Combustion Co. él 
Philco Corporation 43 
Procter & Gamble Co., The Cover IV 
R. B. Company 66 
Smith Corp., A. O. 5 
Softener Corporation of America 63 
Solupak Company 66 
Southern Heater Co., Inc. 64 
Speed Queen — Div. of McGraw- 
Edison Co. 26 
Standard Change-Makers, Inc. 12 & 13 
Suds-O-Seal Co. : 55 
Temco Aircraft Corp. | 
Troy Laundry Machinery 19 
Vend-A-Bag 56 
Water Refining Company 65 
Weben Industries, Inc. 33 
X-Enterprises 36 


COIN-OP 




















ver II| 


5| 
45 
62 


| & 35 


er Il 
& Il 
2&3 


66 


52 | 
61 | 


43 
r iV 


66 


Announcing- 


 *~p-E-p 


PLUMBING ELECTRICAL PACKAGE 


4YCaak 


FAST ® CONVENIENT ® EASY UTILITY 
SERVICE FOR AUTOMATIC AND 
COIN OPERATED WASHING dal 


sa it ES 7 
eves —s: ° : eo e ss 





















A COMPLETE 
APPLIANCE PACKAGE 


Reduces “lease improvement” costs; 
can be financed. 
Available in 2 heights, 42” or 48”. Back-to- 
back or in-line models. 


Manufactured under strict National Electrical and 
Plumbing Code regulations. 
UNDERWRITERS’ LABORATORIES LISTED ty 


For illustrated brochure and name 
6036 of nearest distributor, write — 


ole S lables CO., INC. 


WASHERS EXTRACTORS DRYERS 





4301 S. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 


CIRCLE NO. 115 ON POST CARD 
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NOW! COIN-YENDED DASH 






Here’s why Dash —the detergent created especially 
for your automatics — belongs in your store 


Protects your washers. Because safe, low-sudsing Dash was 
made especially for automatics, it will help keep your machines 
service-free longer. That’s because Dash cleans clothes with a 
safe suds level that guards against clog-ups and slow-downs. 
Provides new profits for you! Customers can now buy low- 
sudsing Dash right in your store instead of bringing a detergent 
from home. And you can be sure these handy packages will be 
in demand. For Dash—the fastest growing laundry detergent 
—is already a great favorite with automatic users. 


eeeeeceeeeeeeoeeeecesceees 
0-10-60 
MANAGER, Bulk Soap Sales Dept. 
The Procter & Gamble Distributing Co. 


Pleases your cust ! Each ¢ e Dash package contains 
y customers! Each ample Dash package contains P.O. Box 599, Cincinnati 1, Ohic 


a pre-measured amount to produce sure cleaning for one wash- 
ing in a top loading machine; or for two washings in a front 
loader. Your customers are satisfied only with a thorough wash 
job. And every day on nation-wide TV women are pre-sold 





Please rush me full information on Coin Vended Dash 
and this new dispenser. 


eeeeeeqaeaeeceeoeooeo eee ee 


. . : . Name 
that Dash gives them the cleanest possible wash in an automatic. Ste a 
AUTOMATIC DISPENSER FOR DASH MODEL 120D—holds 72 cartons, PII ia inca a aaa 
wall-mounted with pylon type legs. Cool-water blue enamel. Sturdy 
welded construction. 20” wide x 10" deep x 71” high. Package Size— 
234" x 14%" x 44”. I tinal cineca 
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